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Consumer Study' Unveiled at Convention. 
Board [ lecides to Appeal FTC Decision. 

A T the OOth Annual Mcetir g of the 
Notional Macaroni Man\Jacturen 

Association held at Hotel Broadmoot, 
Colorado Springs, a Iludy of consump
tion of macaroni products prepared by 
Market Fact., Incorporated, of Chicago, 
was highlighted by Executive SecretaI")' 
Robert M. Green. 

New omcera were elected to lead the 
Association In the coming year. They 
are Fred Spadafora, pre. ldent; Robert 
Cowen. nnt vice president: Peter J . 
Viviano, second vice prellident: Vin
cent F. La Rosa, Ullrd vi~ president. . 

The National Macaroni Manuradur
era A.aoclaUon will go to the Circuit 
Court of Appeal. to protest the Fecieflli 
Trade Commlulon charlea of ftxing 
price. of dutum wheat during the ahort
ale of 1001. 

The Boord of Directors elected not 
to oppose the addition of Myverol to 
tho lI.t of optional Ineredlents In maca
roni Standarda of Identity, but to recom
mcnd a label declaration on produd.a 
contalnlne it. The Federal Register of 
June 3 carried notice of a propoaal to 
amend the Standards to pennit &lyceryl 
monoltearate .s an optional Ingredient. 
not exceedlne two per cent by Weight 
01 the farinaceous Ingredients Uled. The 
petition wu Hied by Distill.tion Prod
uctl Indultries, a Dlvl.lon of the East
man Kodak Compony. 

At lb. Fint SeulOD 

Oulaolng President AI Ravarlno re
portcci on two active years of his ad
mlnlatratlon. His addrtlll followa on 
page B. He waa presented a plaque 
on behalf of the members of the Auo
datton by inc(lmine President Fred 
Spadafora at the banquet, commending 
him for hIs leadership and aervlce. 

Ray Prltchanl, multiple auoclatlon 
manager from Chlca.o, reviewed re
searth you can d" ),oun;t'lf, from market 
data obtained from trade magazines and 
newspapers to informalion that can be 
lathered by the ulloclation, such a. op
erating cost rallos. 

Loyd Thrapp, peat president of the 
Denver Association 01 Manufacturen 
Rt'prcacntatlves, observed that the 
graveyard of buslne.. II HUed with 
those who thoueht they were ahead of 
competition. "Do you talk to your em
ployeea aboul proHlI?" he asked, point
Ing out that In grocery chalnl the em· 
phalla today ill on prufit margin rather 

4 
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than volume. Create an imlle, he uried. 
for your company and ill producll. of 
qua1It)', acrvh:e and fair price. 

kond s.wOIi 

Julio Kay Dunkirk, the Durum Queen 
from Fareo, North Dakota, lave a typi
cal ('olleee clauroom presentaUon on 
macaroni a. preHnted In the Home 
Economlc:a and Cereal Technology De
partmenll of North Dakota Stale Unl
venit)'. 

Howard Lampman, of the Durum 
Wheat 1natltuto, oumned proposed re
lCarch that may be an opportunity to 
upset the calorie Imaee of maearonl. 
The research frontier orren the ereatest 
promlae for the wheat industry which 
could be on tho vereo of a new era. 

Ted SIllI, public relatIona counsel to 
the National Macaroni InaUtute, dia
cuued the dynamics or chan.e In mar
kets In a cOnltant llate of flux. He ob
lerved the rapid erowth of the teen-age 
group chaneln. Into youna manieda -
the belt coruumen for macaroni prod
uc:tJ. He AId maeaNni JJ a growth In· 
dwtry If It ma1ntalnl the acceptance of 
thla &roup. He commented on the Im
portance of the erowlne Neira market 
and mentioned apeclol errortl .hould be 

aImed at It. For the dieters and weiiht
conscious., he said a areal deal of errort 
is needed to build a low calorie Imaee 
for macaroni producla. 

In n!Viewlne chanelng themea for 
product. publicity from 1058 to the 
present, he pointed. to ''Youth Will Be 
Served," Low Calorie Menus, Macaroni 
Meals in Mlnulet, Merchandl.ln. Cal
endars atreuln, retat~ Item promo
tion and proHtabllity to the dlstributorj 
convenience, venatllUy and economy to 
the connuoer. 

Based on the.conaumer prollie atudy 
just completed, emphasis In the near 
future will be laid on low calorie meala, 
youth, and lreater we of noodle. which 
were &hown to be in better balance for 
overall waeo but In lower volume than 
either macaroni or apaehetU. 

....uuIloDIIIlow..g 

A panel d1acuuion on lnaUtutional 
selllne brought out that thlsla. rapidly 
lrowlne aegment of the economy, and 
the one in four meab conaumed ouWde 
the home wllllOOn be on~ in three. M 
a special the if aUtuUonal fteld 
requires ellor ~ with aped" 
copy. cooklna lnnruetJonJ 
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MARKET 

you get it from 
...c;. _____ International I 

Whether U's inronnatillR on ncw durum 

varieties, aurveys on whent quality 

nnd availability, techniques fi nd procedures 

in bulk handling, or the latest market 

ncws,lnternational consistently brill!;s you 

the most recent roctulLl dnt:'l avnilnhle. 

You'll be wcll·in/ormcd nnd well·.~IIIJIJfied 
when you order durum products rrulD ... 
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Convention Report
IConlinued from ptl;!C 4) 

nnd "L't'ir'('S. II hus been to long ncg
Icctcd by the nmenton\ Indl ;try. Lallor 
cosl" nrc more important thon lood 
cost s to the rcstnurontcur, so portion 
contl'(,1 In consumer type p ,eking may 
soon rcplucc the old 20-pou tld bulk box. 

Panelists Included Don B"nnctt, gen
eral Innnager DC the Tiffin Inn In Dcn
vcr; Morlo Lolli, of Morlo' ~ In Denver 
nnd Aspen; Ed Watson, vice president 
(or purchasing, Knocbel Mercantile 
Company, of Denver. Macaroni mrmu· 
fact uren Arvi1l Davis of Gooch Food 
Products, Nonnan Anscmon of Notlonr .• 
Food Products, and Vincent DeDam!!nl
co or Golden Groin asked questions to 
stimulate discussion. Mr. DeDomenlco 
served as moderntor. 

R.lallen Comm.nl 

In a panel discussion with retail gto· 
cers, Ross McColler of King Soopers, 
said : "We arc Interested in items that 
make money tor us - we display what 
WI) think will sell." Earle Simms and 
Juhn B. Kennedy agreed that displays 
sdl four times normal shelf movement 
aad are marc Important than price in 
the movement of merchandise. Com
ments: "The package has to do the seil
Ing - we lake for gr;,nted that quality 
Will be good." "Advcrlising allowances 
help - seiling more volume helps 
create more proflts." "One hun'" :ed dlf· 
ferent merchants will gl\"( you one 
hundred different an~wers to your ques· 
tlons." 

Which •• y do you eat lpoghelll? Sealed 01 
Ihe lelt II Mrl. Albert Ravorlna, demon
't,o th~ the fOfk·and·lpoon melhod. At the 
right il AI S. WellS Ilicing his spogheltl Inla 
bilf"lilrd piC<:f'I . In Ihe background, ct~rles 
RauaHI Ihrows caul ion 10 lhe wind, and 
lal..el a mon·,IZI~d helping. He II aided bV 
Miu Julie Dunkirk, Ihe Durum Mocoror.l 
Quren. 

6 
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AT THE Sp.,hettl IuU.'1 M,. on. Mrs. fre. Spad.'or., Mrs. AI A ... orl"o, Mr •• ". Mrs. 
Chorle. Rono"', Robert I. COW,". 

This dlsc=usslon was moderated by 
Vinc=ent F. Ln Rosa of V. La Rosa and 
Sons, ,assisted by Nick Rossi of Pro
cino-Rossl and Peter F. Vagnlno, Jr. of 
American Beauty. 

Suee ... tul Social. 

On the social side, fesllvilles began 
Sunday e\'ening at Rotten Log Hollow 
wllh a western-style steak fry complete 
with cowboy music, neckerchiefs. and 
western apparel. 

The (allowing: evening the traditional 
RossoHi Spaghetti Buffet was held In 
aU Its glory. Thl, festive spread was re
ported In It color pictorial In the Empire 
Mugazinl' or the Denver Post June 21 
by Food Editor Helen Dollaghan. 

Entertainment was provided by the 
troupe or Marlo Singers. who entertain
ed the crowd with Ught classics and 
operatic selections. 

At the Dinner Dance the final eve
ning, the new omcers or tho Association 
were introduced and awards presented 
(or the Golf Tournament. The Ted Sills 
Sliver Dowl went to Dill Brezden or 
North Dakota Mill nnd Elevator with 
low net. 

SuppU.r Hotts 

Elich social event was prccedcd by n 
Cocktail Party nnd Reception sponsor~d 
by the lollowlng hosts: Amber Milling 
Division, G.T.A .• SI. Paul, Mlnncso:a; 
Ambrettc Milch inery Corporation. 
Brooklyn. NeW York; Archer Daniels 
Mldlund Company. Minneapolis, Mlnne
sotll; Bullas Egg Produc=ls Company. 
Zanes\'llIc. Ohio; V. Jumes Benlncasu 
Company; Zancsvill~, Ohio; Brnlbantl
Lehara Corporation. New York City ; 
The Buhler Corporation. Minneapolis. 
Minnesota; Clermont Machine Corpora. 
tion. Drooklyn. New York: DeFranclscl 
Mllchlne Corporation. Brooklyn. New 
York; Doughboy Industrics. Inc., New 
Richmond. Wisconsi n; DuPont Film De-

, ' ' .. , 

partTl"':lIt, Wilmington. Delaware; Faust 
Packaging Corporation, Brooklyn. New 
York; Fisher Flouring Mills Company. 
Seattle. Washington : General MlIIlI. 
Inc .• Minneapolis. Minnesota; Henning
sen Foods, Inc., New York City; Hoskins 
Company. Libertyville, tIllnols; Inter
national Milling Company, Minneapolis. 
Minnesota ; D. Maldarl & Sons. Inc., 
Brooklyn. New York; Monark Egg Cor· 
poration, Kansas City. Missouri ; North 
Dakota Mill and Elevator, Grand Forks. 
North Dakota; William H. Oldach. Inc .• 
Philadelphia. Pennllylvanla; Peavey 
Company Flour Mills, Mlnneapoli ll, 
Minnesota; Hossotti Lithograph Cor
poration. North Bergen, New Jersey; 
and United States Printing and Litho
graph, New York City. 

The Broadmoor attracted a record 
attendance. and perfect weather en
hanced the ehnrm of the site. It was 
\'oted to return there for the convention 
In 1907. 

OM ,ooct Golfer 10 onother: Bill Breldm of 
North Ookala Mill & Elevolor accept, the 
Ted Slll~' ,live, bawl for low gran In the 
golf loumomer ,t. Donor lion the right. 

·\1 ,\ C.\It{l~t JUIJII.NAl 
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"We sLand b h· d L I· ~ e In every ex~rus on 

d· d" Ie we pro uce. 
• 

TAKE ADVANTAGE 
of this 

UNCONDITIONAL GUA~ANTEE 

on * Extruded Results 

* Quality 

* Workmanship 

* Service 

Our customers may avail themselves of 
immediate .... ice when required as well as 
our co-operation in the research and development 
of new products, 

D. mnLD'UI E. Sons, Inc. 
551 THIRD AVE, BROOKLYN, N,Y" U,S,A, 11215 

Amlrico's lc:gesf I-iQco,oni 01. Mohrs Since 1903 • Wi,h Manog.m.nl Conlinuol ""I R"l rli,~· .J It. Sc rr.e Fomily 
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O un convention pralram hal real 
. mut In It .110 we can take back 

Jdel,"wlth UI to help \:'11 loh'c the prob
lema of our business pnd the macaroni 
Indu.try a. a whalr.. However, before 
wo piun,e into thl': problems that face 
the Indultry today I would like to 
quickly revIew lOme of the hlghllaht. 
o( the pad two yean. 

i t "'u elected president of this or· 
eanlzation two yean a,o at the Home-
• tead. That year's dlscuulons emphaslz
~ tund.mental., JUlt AI this year'. con
vention 11 concerned with the tunda
ment.lI of production, consumer trend •• 
research, merchandialnl. promotion. 
and related phase. of the industry. Only 
aller that convention', dlscuulona of 
wheat and macaroni product. rese.rth 
did the N.M.M.A. e,tabU.h a fellowlhlp 
.t ~the Cereal TechnololY Department 
of the North Dakota Slate Unlvemty. 

At the Home.tead a l"l!preaentaUve of 
McCall'. ma,uine reported on con
lumer attitude .. We have Just complet
ed a ' conaumer .tudy at our own. This 
wl11 provide a ,old mina at ideu and 
opportunltle. tor expanding the market 
torI macaroni and noodle product .. 

Ot courae you are all tamillar with 
the Federal Trade CommiNlon charie. 
of flxln, price. of durum wheat which 
were reviewed at the Home.tead I:On
venUon. All of you who have been clol'e 
to the attuation know how ridlculou. 
the ehara:el were. We are Ilad to report 
we' have pled our case In the put two 
yean and the CommiNlon hal .ince 
modlfted the charles. 

the incre8lln, impact of lovernmental 
actlvlUe. on bUllneu .uch aa wellhll 
and meuure': labelln" the Hart BUI, 
the wheat certl8cate plan, Torlft Com
mlulon matten and many othen. 

We have in~ued the tempo at our 
promotional eftorU wllh the merchan
dilln, brochure. developed by the Na
tio'1at Macaro" l In.titute Committee In 
coru,"!renee wl~h 8111. & Company. We 
have ",'.0 ,one Into new an!8I .uch a • 
the 8ta-;1I I:Olor advertl.lng to the lro-
eery tnde. • 

We have Increated our eftorll wllh 
other JI'Oup,: .i. for lnatance with the 
NaUonal Redaurant Auoc:laUon and 
the American DaJry Apoelatlon to 
make a combined Impact on the markeL 
In coopentlon with the Durum Wheat 
Inltltute a presentation wu made at 
the NaUonal Reataurant Show on how 
to preaent duium macaroni food. and 
how to use them at money-makers. 

Throulhout the put two yean the 
Durum Wheat lnalitute and the North 
Dakota Slate Wheat CommiNlon, with 
tho NaUonal Macaroni IruUtute, hal 
had excenent dlatrlbutfon at the tUm 
"Durum - Standard at Quality," and 
the film Itrlp uTricka and Treall With 
Macaroni Foodl." II well .. a wide va
rlety at edutatlonal materia1t. 

Cooperation witb Gl'Ow.n 

In our cooperative eft'orta with the 
durum ,rowen, Wt have partlrlpated 
ot the U. S. Durum Show, on the 
Durum Industry Advisory Committee. 
anti with the advlaory ,roup to the 
Cc/<.tfd TechnololY Department at the 
Noh!. Dakota Slate Unlvenlty. 

We fint met Monalanor John Ro- Ye .. It hal been an active two yean. 
manteUo at Home.tead two yean 81(1. but theae two yean are only a be,ln
The .tory of how Monalanor Romanlel- nln,. Now we murt move to meet the 
la, the noodle priest, used U. S .• urplus challen,e taced by the food buaine .. 
nour, cornmeal end m11.k powder to here and abroad. 
make noodle. to feed the hunlf)' peo- t would Uke to pause here to remind 
pte of Honk Konr:, eventually reached you that the many activltle. I have JUlt 
almolt every med ia in the United State. mentioned Just didn't happen. After due 
creatln, lreat I)'mpathy tor hll cauae conllderatlon of poUey matten by your 
and publicity fo:' noodlel, u well II dlreeton, the or,anlutlon and manage
dolne a :Ionderful publIc relatloRl Job ment of auaclatlon proeram. are cnr
tor the Industry. ried out by your quiet and talthful ex-

EmphuiJ at the January 1963 con~ ecuUvc aecret.ary and hla .taff. 
ventlon wa. a,aln on research and II American Industry and tree enter
a conlequence al a .erle. of Board prise are the backbone of thl. great 
meeting. we .tatted to Ust projects that country. In theae timet at bJ, lovern
needed attention In the areu of man- ment, bl, bUJlneu and bl, labor we too 
agement, marketin" research and pro- have to be bl, in order to .urvlve. M an 
moUon. That Ust 11 lUll be1n, worked united lndwtry auoc:laUon. we are bl,. 
on u new problems ariae every day. The macaronllndUilry 11 II; force In to-

The meeUnc at Mackinac and m~ .' day', : economy but the auoclaUon 11 
regional meelin,l we have held around on); .. · .trona u Its 1nd1vidua1t.

4 

You 
the country - at San FrandJco"New and I. everyone .. ot ·w,"' l1 important to 
York, Cleveland and Chic.,o :- we bave t~ auoc:lat1o~ T~ maintain th1I auo
further considered these "\atten (llu. cl.Ucm tor, the binetH of our industry 

and our own bUllneue. we have to 
work to,elher for a common cause. We 
mUlt take a stronger Interest in our 
eovernment, not jv,t in Walhln,ton 
but we .hould get to know and talk 
wllh the people in our .tate and city 
officel. Learn their viewl and let th":!Jl 
know yours. We mUlt know our can· 
lumer, who Ihe II, what Ihe wants and 
why she buy •. 

AI a ..... rf ... 
We mUll keep abreul or the trend. 

In our own Industry. Fer Inltance, we 
know the macaroni Indu.try can 
rouehly be divided Into three lrouPS: 
fint there are producen who aell on 
price alone; then there are manufactur
r · ~ who merchandise a quamy product 
and try to do a conlUmer educational 
and promotional jobi thirdly, there are 
producen. or packaged prepared din
nen and frozen macaroni product&. We 
tend to let thia lart IrouP acare us. 
Store Ihelvel are full of convenience 
toods. We read article. about conven. 
lence fooda. We know that approxi
mately thirty per cent of all wlvel In 
the United St.-te. are workln, wive .. 
So, we Illume that thlt Vllt market 
wants convenience food .. but it I" not 
nect!lIari11 '0. Research ahow. that 
women are creative and that they e •• 
peciaUy like to creole dllhe. for their 
famme.. In faet, 75 per cent at the · 
women newspaper readen read con.llt
ently the reclpel In food seetlona, and 
10m" 60 per cent aetually live and 
use them. Why' Because women like 
the praise and .. llaraetlon they let from 
the tact that It Ia Just a little bit better 
with that little individual louch.·Work. 
ln' women ,et pleaaure and relaxation 
In workln& In their convenient, attrac
tive kltchena. Juat let them know how 
~e1JcJoUJ. how nutritiOUl and how quick 
and easy mllearonlfoodl are to fb: and 

on pa,e 14) .. 
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IN ANY MACARONI 

PRODUCT ~. ALWAYS SPECIFY ~ .RI J 

WHETHER YOU'RE MANUFACTURING LONG GOODS 

§t ~§~§§SII OR SHORT ~ ~ ~, EGG 

NOODLES C1 ~] OR OTHER SPECIALTY SHAPES, 

§~~YOU'LL FiND<f5 AM.ERI liS ~:~~~YS UNIFORM 

IN COLOR AND GRANULATION. nnH:inn: BECAUSE OF 

TO INSURE THE QUALITY 

::::::: : ::::: 

OUR UNIQUE AFFILIATIONS IN THE DURUM WHEAT 

GROWING AREA~~~iJitWE CAN SUPPLY I E 

FINEST DURUM ~(·WHEAT PR~~UCTS AVAILABLE. 

AND WE SHIP EVERY ORDER/il/AT THE TIME ::"/: 
'AMBERI .' 

PROMISED. BE GURE ... SPECIFY 

AM. E R :M ILL I N G D I V I S I Ct N 
FARMERS UNION GRAIN TERMINAL ASSOCIATION 
Milia at Rush City. Mlnn,-aanera' Offlc •• : St. Paul 1, Minn. 

TIU .... f10 .... , MI4,",. ••• 4:1:1 

...J_ 



• 

, 
" 

, 
i 

I 
t 
, 

" 

Merchandl.1na: for 8 proftt g the 
responsibility of every depart

ment, startln, t rom the time the raw 
material. are purchased, to the time the 
con.umer throw. the empty pack'le 
Into the wute basket. The secret 11 to 
get the pockelc Into the wute balkel 
fa. ter and In largcr quantities. Not only 
mUll the product ilaelt be merchandlJ· 
ed, but the people who manufacture It 
-the people who buy it to retell It to 
make 8 profit - and the people who 
t.OflJume the Item, mull allO be mer
(handlsed. 

Fint, Jet', look at our or.anizatlon 
and ace how the different department. 
can merchandise your Jtem at a profit. 
Administrative or otHee Penonnel are 
extremely important for ,ood pubUc 
relation •. Telephone courtesy, tlpedal
I)' by those who take ordera on the 
phone and answer the phone, is ex
tremely Important. MUDY ftrt1Ul do not 
take rive minute. of their time to ex
plain to their employees their import
ance to the company and how they 
might aITecl the cnmpany'l buslneu by 
not beinl courteous on the telephone. 
1l would be dlscouraglnl to work for 
yean on aeJlinl on Important aecount 
and then to lose the account bef'~t1ae 
of a dlacourteoUi tele}.lhone con\'Pf"'" ..... -
tion or an unfriendly letter by lOme 
mi.llnfonned penon In the omce. 

Telephone Courtelf 

You can lmpre!o; upon Jour ofllce 
employees the importance at telephone 
courtc,y. Your teiuphone company hu 
a film and II very short course, which 
doci not take mlJre than two houn to 
view, on tho pruper use of the tele
phone, and which they are Ilod to .how 
to office penonnel. This does not cos~ 
your organization one cent, except for 
the Iman amount of time your em
ployeel attend the showing of the ftlm. 
It would possibly reap you hundreds 
or dollars in dividendi. 

The Ipoken word Is very important, 
but It II a fieetinllhlnl. However, writ
tcn word. lost several thoUJ8nd yean. 
When we hear wordl, we often have 
dlmculty l'ftalllni exacUy what w .. 
anlil or the Innedlon and tone of voice 
UJed a few hours afterwarda. On the 
I,ther hand. the written word I. a ter
ribly lasting thing - to bless us or to 

F6:irp~~duc~""G;O*' · 
Without' Giyin'g , 

, .". 

bum us. It luta al lon, as the paper 
on which it wu wriUen. If it lJ a lood 
retter, it wl11 be fead and ~read a,ain 
and a,aln, and IOmetlmes preserved al 
a cheriahed documenL If It wu con
ceived In an,er and born of spite and 
mance, It could betome a feJterinllOre 
that tlMot help endanlerinl- and 
even de.troyln, - the IOfd will and 
friendship between people, or between 
orlaniutlona. Put anlle. in your Jet· 
ten.. and they wlll seU your o~:onlu· 
tion. Put courtesy In your telephone 
calla, and they will sell your compa!lY' 

Talk to ISaleIIMD 

Not only because I am in sale. - but 
becawe I .m a ftnn believer in wch a 
policy _ I feel that people who buy 
,oodl for their companle. should talk 
to aD salelmen. Some ,ood ideal come 
from .. Ie.men from whom I,JU buy no 
loodJ at all, because they are trying 
harder to let your buslne ... I think a 
purchulnl aaent ahould report to man
alement on thOle lood quaUties and 
allo the undealrable characteriaUcs of 
those call1nl upon him. He should brinl 
to htl company's attention extremely 
lood pollclel and pracUeel of the com· 
pany which he does bu.lneu with, and 
adopt them to h1a or,anlzatlon: YOlot 
company certaInly wanll to be treated 
properly by buye.... and 10 do the 
people who call on you. Every penon 
who come. into your fadory lJ a con· 
aumer - treat him BI auch. 

The productlo'< department II con· 
eemed with the quaUt, of merchandlle, 
proper packlnl of the item, hlah speeJ 
equipment to work with, and the manu
facture of a quality Item at the lowelt 
pOJllble COlt. MOlt produdlon men find 
it much euler to take a wrench or a 
serewdriver and adjust the speed of a 
wrappln, machine or a JUlin, machine 
than they do to Increue the speed of 
their employee.. Therefore, you mUll 
find lOme other meahl than a wrench 
to Improve your emplO)'...eI. 

MOlt people find a Jo:' In a manufac
turinl plant monotonouc, dolnl the 
same thlnl over and over. A lreat num
ber of factor)' employeu start fcellnl 
unimportant. and I believe this 11 one 
of the ,reat caUJet at Inemtlency In fac
tory work.. Every penon 11 human; he 
Ilkel to be treated ., such; and if hand-

\~ , 
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led properly, he has a feellnl of accom
plishment and importance to his em
ployer. 

I call on a factory that hal approxi
mately forty employees in producUon 
who are the most loyal people to their 
company I have ever met. The manaae
ment takes lreat Interelt In their em
ployees, and once a month manalement 
tUtnl their ten minute colfee break Into 
what I call a lalel break. They seU the 
company to the employeel. They attend 
the coffee break and IDlute thOle em. 
ployees who had a birthday durlnlthe 
month; mo,t lenerall), a birthday cake 
lJ purchased at a nomi,'lIl COlt, which 
everyone enjoys with their colfee. At 
the IDme time, the owner of the com· 
pany tells the I1"OUP how Important 
they are to hi. orlanlzatlon; the Im
portance ot their particular Job; how 
much he appreciate. them; and the 
thlnes he would like to see accomplJlh
ed In the future, Each employee who 
has a birthday II liven a Imall 11ft 
package of products made by the com. 
pony. 

Man:haadWng Peopl' 

I might add that this company has 
been in existence for over 35 yean and 
hal never been organized by Q 1Inlon. 
When oraanlzen come to tho company, 
they are told by the employees that 
they could not uk for any better treat
ment than what they are .ettlnl, and 
that they do not need a union to repre
sent them. AbsenteelJm (unle.. for 
slclmeu) I. nn, and thlJ company ,ell 
a lood day's work trom each employee. 
I believe this 11 a lood example ot me.J'9 
chandlslnl people. to .1-

- _._--- -, 
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ProductiM manllen must be aware 
ot the tacf that the paekale he produces 
to put r.n the lracen 'shelves II 0 plec:c 
of at!vertlJln,. In reality, a dllplay 
piec..e. It comel at no extra coat to the 
company, and it is alto the final sale.· 
man to Mn. Consumer, 

Even thoueh IBM and Univac ma· 
chines may alf,-:, .. ':" aalel by .howlng 
the turnover of our l'rodu.:t, the ma
chines merel), refiect the eITect our 
IDlesmen are havln, with the account., 
plus shelf movement at our products 
to the consumer. 

A sale.man Is a peculiar individual. 
He lJ the hardelt worked, the lowe.t 
paid, and he always hal the 10uslelt 
territory. In my opinion, the billeit 
qUfl1ifieation tor a .uceeutul lalelman 
b delire. A man ot averale Inte11llclnce 
with a lot of dellre will be an excellent 
IIOletman. The more Intellllenee, nal· 
urally, the more effective a lale.man 
will be. The leu de.lre, the leu effec
tive he will be. 

Cash Iac:eatl ... 

In talklnl with many companlel, 
have found that It at all pOSllble a cuh 
Incendve can help a .. h~sman be much 
man: elfectlve than a fiat 18101')', or a 
bonus at the end of the year. A bonus 
can cost a company money (without dl· 
vldendl), because penonnel come to ex
peet the IUt re,ardleu of the IUceel1 
the company hod durinl their .. Ies 
year. 

For companies that use broken, I 
feel they should be paid a brokenge 
plUl an Incentive when thcy have: lone 
above their forftuL Those companies 
who use broken find they mwt hove 
extremely close lupervllion - because 
broken are human belnll, and jUlt like 
all of us they follow the course ot leut 
resistance. Sometlmel, I undentand, 
some broken have so many lines that 
about the only time they work a par
ticular line lJ when the representative 
is with them. 

Much to my amazement, I have found 
that some companies doing a mulU· 
mUllan dollar buslne.. do not muln· 
taln adequate records. To be auecellful 
In sales, I believe It II of extreme 1m· 
porlance to have atllel l'ftords by terri· 
tory and by account when at all roul· 
ble. The year should be dlvlded Into 
.. Ie. period .. and salel forec.sta made 
with definite loall; atlles quotas; and 
promotlona ror the dllferent periods. 

Ball capa 1"1'0 Get On Your Ball Team." 
To me, It II extr~mely Important to 
plan in advance. ROUCh plana ahuuld be 
made one year In acivnncc, with final 
plana at lea.t a quanel In advanee, tak
Inl Into conslderatlun holidays, special 
time. of the year, ami forecastln~ &Doles 
baled on past perfonnance and ~oals to 
be attained In the future. 

Planned promotions and campaigns 
must be co-ordlnated with ndvertla:ng 
.0 that you can eel the most out of 
your doUar - both in aales and In ad· 
vertLlns:. AdVertising without mer
chandlaing i. like winking at a clrl in 
the dark. You kno· .... what you are do
ing, but she doesn't. A company mUlt 
have these plans in order to ptan pro
duction, and it ulso can reduce operat
Ing COlt. by eliminating last·mlnute, 
unnecessary, costly detalll which affect 
the compony's profits. There Is no use 
trylnl to buy all your raw products at 
the bottom dollar and have the pur
chasing agent Iqueeze the last penny 
out of your supplies, and then throw 
away dollars with poor planning. 

Packagirl" 

Tho packaging of a product Is ex
tremely important, as I have already 
mentioned. The package can be used 
a. an advertising pleee or as a polnt·of
sale material, capturing a fraction of a 
second of the consumer's eye when Ihe 
purchases an Item. 

There has been considerable dlacua
alon about polnt·of.sale material, and 
you know iii well a, I do that this Is 
very expensive. AU or us know that 
a great deal of thll material never 
reaehes the atore, and Jf it II dllplayed 
III the store ita life sometimes does not 
worront the expense. The eITeetiveness 
and cost depend entirely upon how It Is 
used. The belt polnt·of.sale matrrial Is 
your label - your package. 

The manufacturer mUlt draw the 
conclu.lon as to the type of advertl~
Ing beat for hi, product and for spend. 
inl his advertlling money. He mUlt de
termine In his own mind who he wanta 
to sell. If it is the consumer or the 
buyer at the retail level, the amount 
of money apent on direct advertising 
by the manufacturer and the amount 
.pent on a co-operative merchandl,lng 
alreement varies In different casell, 

bought the new Item because It wat 
recommcnded by family or friends -
which codon es my thl'Ory of merchan· 
dislng people. 

Another hundred women In the same 
atud), were asked the reason they 
Iwllchtc! brands. Again, twenty·f1ve 
women said they switched brandl be· 
caule or a lpeclal display and/or Itore 
feature. I would like to auggest lome· 
thing your companies poulbly D1 ay 
have already tried, In aelling a atort on 
a display, Itack the Item which is :m 
ao.le In the middle, with two of your 
other items on either side (of the .ale 
item )at regular price. Chances are, you 
wUl sell as much of the regular priced 
merchandise as you do the sale Item. 

I have heard grocery men any, "Don't 
dllplay a particular item because It II 
not an Impulse Item." To me, every 
item Is an Impulse Item. If a product 
II displayed and paCkaged attractively 
and causes the IIhopper to pick it up 
even though It wa, not on her shnoplng 
lilt. It is an impulse Item. Thl, Is a big 
part of merchandising - making your 
product an impulse Item. 

Multiple packs, elpecially when prlc. 
ed at one dollar or less, havl! been and 
.tllI ore extremely popular. Why don't 
you tt)' packaging three or tour differ
ent iteml In a plaltlc bag and pricing 
them as a lingle unit? It might make a 
new cuatomer for one of the itcms 
which they had not tried prevloully; It 
glvel the housewife variety. This work
ed especially well for (1 canner of meats, 
who onc(' a year for the past seven or 
elaht yean has put on 0. aale of multi
ple pack items In plastic bags. 

Pram1uMI 

Women are very premlum·consclous. 
Pack a premium In your package If you 
don't believe it wlll work. Why are the 
lorge campanle:l like Procter and Gam· 
ble packing au Il lany of their aoaps with 
premluml? Why arc Itamps so popu· 
lar? Why don't you take a page from 
the book of these 8lant' of the tood 
Indultry and pack a premium with 
some of your merchandise? 

Keep sales forcel alert with Ineen· 
Uves and weU·planned promotlona, Va
riety helps .. Ie., and above all, do not 
allow .. Ie. ItoUPS to become stale by 
the pme old routine. Put color in lales; 
have .. Ieamen wear eowboy hall for a 

, round.up at valuel promnUon; filhln. 
haLl for "Fbhlllg lor VRtU!!S" weeks; 

In my estimation, displays In atores 
(preterably end displays) arc the beat 
way to sell merchandise. In a recent 
survey conducted by the Progressive 
Qroeer (in a study of the Colonial Bu
pennarketa), an analy.ls of one hundred 
average women shoppen were asked, 
"Why do you buy new Items?" Fifty 
women said they bought the new Item 
because It was on special display, and/ 
or featured In thn "tore. I might add that 
the next nineteen women anld they 

A short time ogo, I visited with one 
of the lar~eat olive pocken in the 
country. We were talking about his 
auccell In the olive business, and one 
of the thlnGI he told me surprised me 
very much. He said he atudled his sales 
figure. from the preceding years and 
would note the highs and lows on his 
anlel curve. Whe\l he noticed thot his 
oll\Os slowed down considerably duro 
Ing a 5pecial time each year, he would 
pack a specialty packaee (0 premium 
container) completely foreign to his 
regular Une. He told me he would ask 
his broken and anlesmen to giVe him 
their ontit'ipaled aales and he would 

(CuutilltJt'rI on !10gC 14) 
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In almast every paint af comparl~n, Oemaco 
shows a commanding 'Iead over co'mpetltlve lines. 
Come See! ' , 

I),EMACO 
2000 , lb. Short 
1500 Ib, Short 
1000 lb. Short 
Qirect Canning SDI'eQ,~ers" 

" '" 

· , i 

U' . PRODUCTION: 1500 Ibs. Per Hour 
, (based on dried production) 
, 

APPEARANCE: Product free from white spots, blemishes, 
checking, uniform moisture content with a smooth Gold
en Color. 

DESIGN: Exirusion Spreader with famous Democo "Trade opproved" single Mixer. 
Cost steel ext !'uslon block with four (4) bolt die removal. 
,Full compliment of 80" aluminum sticks with stick return. 
Two (2) air chambers to Insure even air distribution. 

Democo's revolutionary straight line finish dryer and ac
cumulator with no transfer from tier to tier. 
Separate humidity and temperature controls for pre dryer 
and 3 zone finish dryer. 
20 hour accumulator. 
Automatic cutter and stripper . 
1" thick aluminum skinned ponels for the exterior to in
sure desired drying conditions. 

SANITATION: Come see how your operator 
can walk tluu entire dryer and accumulator to 
vacuum all parts and even wash all surfaces 
with soap and water. ~ 

Now in production, the 

31D 
LONG GOODS 
CONTINUOUS LINE 

for V. La Ro.a & Son., Inc. 

De FRANCISCI MACHIIE CORPORATION 
" ,,: .. 1 #\ .. -1, .. 
45-46 MetrOpolitan Avonue • Brooklyn, New York 11237 

.. floi ? t Phone EVeJg..,.n 6 ·9B1l0 
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How 10 Merchan.l_ 
(ConUnued. from pale 11) 

pack Just that many case" and when 
they were ,one he waa fln lshed. with 
the Item. He told me that although nat
urally Borne of hi' .peel.tty paw were 
more .ucceuful than othen, they never 
failed to brin, up hi. volume during the 
ao-called .low periods, . 

Thil type promotion doel several 
thlnl.: 

1. Give. tale. IncenUve by having a 
new Item. 

2. Gives .. lei something new to talk 
about. 

3. Give. the company a Hood sale.!. 
picture, where otherwlte it mllht be 8 

alack period. 
I am lure • ,ood macaroni or .pa

ahetU promoUon would be just lUI JUe
ceutut atte, Lent u one carried throulh 
the Lenten leuon. Poulbly lncreued 
plel and proftu would relull by not 
allowin. your 1181el foree to alt back 
and red on their laurel. after comple. 
tion of their luc:eeuful Lenten cam
pal .... 

a.·u .. Val". 
Sometime. we are .0 dOle to the 

tOrtli, we can't see the tree. - we faU 
to realize the packalG in which we ,are 
mercltan{ d R' our producU hat lOme 
re-ule value. Approximately twa.and· 
a-halt yearl a,o the bleach manufac
turen converted their lines from a1au 
to plastic: JU,L 

One 'pecific company, In 1962, sold 
their bleach. In the pluUc JU.I and 
enjoyed their nonnal increase In sales. 
They would live pt'l!miuml for 25 and 
60 cue cllJplay. at the .tore level. Oth· 
er promotion. included 25 cenll to $0 
«ntt 8 cue olr (depcndinl on the Item) 
for a feature dirplay in a .tore. 

The .. lea manlIer of the bleach com
pany bbd a very Inlenleus wife who 
llked to leW. One nllht when he came 
home from work, .he had made a piau 
bank out of one of the ,allon ju,a. This 
gave the 18lea man_Jer an Idea. He got 
n lady to make the banb at 0 cost of 
75 centa each, and for every 25~cue 
display he would leave one ot the plllY 
bankJ with the Irocer tor display, show
ing cu.tomers how to make the banka. 

This promoUon was used twice during 
1963 along with another cuh per-case 
allowance tOf display., nnd the pilO' 
bunk promoUon was 10 succelSful that 
In 1963 they h\creaaed their bUlinelS 
almost one·1lundnd per cent. The sale. 
man',ef cioes not live the plllY bank 
Idea all the credit tor the increase, but 
it Will the major eontributor - and Ju.t 
think, the item cost the roanufactUl't!r 
only 'Hi cents tor " ~aJe display. -

We constanUy read In tnde Journals 
nod publlcaUona about new product' 

beln, otrered to the IIfOCery .tora and 
how 800 out of a thousand of theJe 
it.emt are purchued. and how ZOO to SOO 
JtellUl prevlOUlly .tocked are dropped. 
In talklnl to a ,rocery buyer for a 
large IUpermarket chain, he told me 
they are alway. looldn. for new prod
uct. and new llenu. He laid they could 
foreca.t the amount of pork and beanJ, 
com, IUlar, etc., that they were ,0In, 
to RU, alan, with anticipated normal 
Increase, but that they looked for new 
product. to let their extra lncreue in 
volume. 

x •• Produell 
It I. my undentandinl that when we 

talk about new produclt, It alJo In
clude. eld.UnI produc:tJ that are pack
aled In different - .lzed packale .. 
Larler alzed package. have many ad
vantale. and mould not be overlooked. 
It 11 a proven fact that ~le \lie 

more when they purehue m01'ej there
fore, If you can let them to buy a 
larler packale of your product they 
wlll use it futer. 

The belt eaample of W. lJ the home 
freezer. The hOUJewite boulht the home 
freezer bec:auJe me wanted to lave 
money, but when Ibe ,at home and 
fiUal It with meat, ahe tound it wu JO 
convenient th.t .he upped the meat 
con.umpUon approximately 25 per cent; 
and althoulh the family ate better, the 
lrocery bill was hlper. 

Larler 'amme. alJo need lar,er 
packale •. And, remember thlJ, when a 
cu.tomer buy. a larae paeble of your 
men:handlse and hu it in the cupboard. 
.he I. not loin, to buy the competltor'J. 

It Is my undentandln, that most of 
you are connected with companies 
which are family owned and operated. 
In my precedlnl remarJu I have tried 
to Impreu upon you the tact that It lJ 
very Important tor a manufadUl't!r to 
create an irule, I. they call it lo the 
adverUsln, DUilneu, or franchIse, u 
others call It, to JeU In item lo • mar· 
ket. The true prerequisite. for attorn· 
pU.hlnl thlJ u far u the produd It
lelf is concerned mUit be quality mer
chandise at a talr price. When I .peak 
of quamy product, I am lalldnl about 
one which hu acceptance with the ma~ 
jorlty of the people, and which con
tinue. to enjoy IncreaJe' in sale. each 
year. AI tar .. price I. concerned, I 
think that any guardh&n of the bud,et 
would rather buy • lood value than a 
cheap producl There never was an 
Item manufactured that could be .old 
and resold on price alone and a proflt 
reaUzed from thilltem over a period of 
y ..... 

CompeUtors aomeUmes do more tor 
u. than a triend. A friend 11 aomeUme. 
too poUte to polnt out our weakneJllel, 
but a compeUtor wl11 take the trouble 
to ad'('ert,iH them. A .l:ompeUtor 11 never 
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too far awlY to affect our Job. If the 
quaUty of our product dec:reun. or 
the alertne .. of our service falters, our 
compeuton wID prosper and we will 
all feel the effect A competitor' •• blllty 
.hould never bt under-e.tlm.ted. The 
bUilneu Jl'8vey!.rd 11 full of companle. 
who ftJUred thllt competition wu .tu
pld, .hort-lIlhted, and Just plain no
Oood. 

Family owned companle. are very 
flexible and enjoy the lame beneflts 
that an individual aupenn.rket opera
tor enjoy.. Family owned comp.nle. 
have perIOnallty: you mould exploit 
thlJ to the very end. Call on key b .. Yl n 
with your aalumen and ftatter him by 
livln, him of your most Important com
modity-Orne. Send him a blrthd.y 
card. or can him on the phone at a 
Orne when othen never think of .uch 
a thin,. Sure, you .hould wi on the 
bi, boas, but don't tOflet the lIUle JUY 
who 111M the order. It mllht be Just 
that very thlnl that keep. your compe
titor out-you In~r the ,Ulht advan
tale that WlI the ICale in your favor. 

When deallnl with your CUltomen, 
you do not have to 10 before commit
tee. or Of,anlzatlona to make dec:lIloDJ. 
Your cullomen can deal with the own
er. How many companies have that 
advantale todayT Moat of you people 
wear many hall. You handle pubUt'lty, 
pUblic relationJ, adverUslnl, paelul· 
ln', marketlnl, penoMel, and all type. 
of merchandWn, materlalJ. Moat al1 of 
your .uppUen can keep you Informed 
on the latest In pacldnl methodJ-p.ek
allnl equipment. markeUnl relearch, 
and teclmleal know-how. Theretore, 
you are letUnI "for free" what IBJ'le 
companies have Jpent miWODl of dol
Ian to develop. 

ta .... 1D YO\U IIYIlMu 

Re-inve.t lo your bUJineu. I am lUre 

you fe'!"J no one could run your bUlln ... 
and make a better proftt than you can. 
It W. lJ true, wh¥ every time you let 
a few extra dollars do you take it from 
your company and pay a Ittock broker 
from a per cent to 8 per cent to inve.t 
in lOme lafle corporation over which 
you have no, or very lItUe, control, 
when you could loVell thl. money In 
your own buJlneu and realize a larler 
maraln of profit without Pa,ylnl a 
brokerale feeT It mllht be thlJ very 
reason that your competitonJ ean ,Ulht
ly undenell you, can make a IIlptly 
beUer product, or in other way. Jive 
you .0 much trouble. He probably re-
inve.ta in hJJ own bUJ1ne .. and lJ en. 
jOYinl mo .. prollto. 

A bu.lnea 11 Uke a wheel barrow. 
It does not '0 any pl.ce unleu there 
lJ IOmeooe to push It. And certalnly you 
as the manqement' team are the one. 

(Continued on pD.:e 34l. 

HOW DO YOU EAT IT! WHO CAlES! 
Ways and means of mouthward movement make no difference ••. they're all happy 
endings when the beginning of the macaroni or noodle product was semolina from 100 
per cent durum wheat. 
That', the be.t beginning, because semolina from North Dakota durum gets to the heart 
of the macaroni manufacturer In the best waYI by giving him the extra·hlgh color, the 
good drell, and the cooking characteristics he knows will mean happy endings In his 
customers' kitchens, 
We specialize In the happy beginning that Insures happy endings ••• semolina mllled 
from 100 per cent durum. 
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Consumer AHitudes-,Toward Macaroni Products-
a dl .. at of comm."h mod. by Iloloert M. Gre." at .... 60th Annual MoetInl 

T hi, report II a m1IeJtonc In maca· 
ronl hillery. In the past we hnve 

talked to ouraelvea frequentlYi to our 
dl.trlbutor. and. customers occallon-
8UYi and allumed that we knew what 
the (wlomer thouaht about UI. Now it 
hal been documented by a 5tudy made 
lor the National Macaroni InaUtute by 
Market Facti, Incorporated. 

The purpOIe of the Jtudy W8J to de-
velop the foUowin. kinds of leneral 
conaumptlon data: 

A. The characlerlstlcs of macaroni
ulln. hOUJeholda, particularly heavy 
wen. 

B. The forma of macaroni produclt 
used. 

C. The frequency of use. 
• D. Soun:e. of Information about the 
product \ded by homemaken. 

E. To examine prev,Wnl belJefl 
(and mlaconcepUom) concerning maca
rohl,PnxlUcIL 

F.,;To determine the reasoN lor UJe 
-thol heneOt. of the products or the 
reuoniJlor not uslnl. or tor not ulin. 
more otten. 

Ttiu.. In a leneral sense, thl. wa. a 
moUvational .tud),. 
~ ~udy w'; bued on the re.pense. 

off a'l\ota1 of 2,497 homemakers who 
werei{anl0n. the 30,000 members of 
Conaiimer Mall Panels, Inc. The lample 
wei divided 'amon, alx dllferent rellont 
of the \ U.S., and were matched to the 
U.s.'; CenNI d1Itrlbution accon:lin, to 
tour ballc criteria: a,e of homemaker, 
famUy Income, derree c! tlrOOnizatlon, 
and cenJUt realon. 

A larae body at todt have been de
veloped and tabulated, and I do not pro
pOle to '0 Into them here, but, rather, 
I will hJ,hllJht the summary and com
ment on my own concll1llona. , , 

Gtllenl Nul, •• lnfonaallOIio 

Under Gen~ral Market Inlonnatlon, 
lhelCt point. are r.,ade: 

1. About one family in s.lx use. maca
roni and lPa,hetti on a weekly bull 
or more trequentlyj Jult under haH UJe 

mo.co.ronl and lPa,heUI two or three 
timc. a month or more often. E" 
noodle. ore used leu widely, with .about 
a third at the homemakers serving them 
at leut two or three Urne. a month. 
Thu., the opportunity for conversion to 
regular ulllge of macaroni products In
clude. the majority of the homemaken. 

2. The most dominant fonn ~of maea- , 
ronl product. used 11 dry tonn. For In
stuncc, while about two out of three 
homemakert aerYa dry f~m macaroni 

and apa,hettl once a month or more, 
the proportion who aerYe macaroni or 
.palhetU In canned or packaged dinner 
fona ,fanle. from 9 to 21 per Ci!nt. 

3. The Ea.tern Seaboard, Includlnl 
the New Yqr~ City area, tends to pro
duce more~ rel\llar usert of all maca
roni ProdUCt&I. 

•. ConlUmpUon of macaroni producla 
In lara:er urban areal It much higher 
than In.rural . 

:I. There I. a bJlh de,fee of dupllea
lion between the use of maearoni and 
the use ot IJIIII&hettl. Seven out of ten 
:"omemaken who quaWy aa fairly reg. 
ular UJen of either macaroni or spa
aheUl also qualify .. fairly ferular 
\lien .of. other. product. 

fl . Macaroni and a.'I'8ah~tU tend to 
be viewed iii economy foodJ. Heavipr 
usaia h.. developed amonl large, 
),ounl, blue collar famWe. residing In 
urban afelll. By no meana, however, It 
twlle conCenlroted amon, thele people, 
and It I. l-e8l0nable to auuma that the 
opportunitiel . for. expanalon extend to 
all aelmenta of the population. 

'I. Eat' noodle. are viewed more al a 
• Ide dilh or 81 an Inlredlent to be 
\lied In eomblnatlon with other tood 
Item .. Tbu.s, It hu achieved a more bal
anced uaale eonftl\lraUon compared to 
macaroni and apaJhetti in tenna of the 
popu!aUon ,JermenJa UJInJ nmJl!!I rr~-
ularly. t; 

8. The prHCnc, of clilldren in87 ·t·~ .... ,i 
real opportunltlec for "nter _Itof . ,. 

macaroni producta. While mOlt home
makers relularly lerve macaroni prod
ucla because of lolal lamll, acc:eptance, 
where dUlerenCi!' exil t, youn,er chil
dren or teen-a,en tend to prefer maca
roni and spa,hetU more often than 
adults. 

9. An Italian backlround clearly en
hanCi!1 ac:c:eptanCi! ot macaroni prod
uct.. The proportion of faml1ie. with 
some ItaUan backlfOund who Ule maea
ronl and spalhettl re,ularly I. about 60 
per cent higher than the leneral pOpu
lation. 

Product BeUef. 

Under Product Belief. and Buying 
Influences, four pointe are made: 

1. The overrldln, belief that h81 to 
be planted and nurtured In the mine! of 
the homemaker I. that her enUre fam
Uy wl1l feact enthulla.tlcally when Ihe 
lervCl these producta. Communlc:atlona 
efTort . hould be directed ultimately at 
buUdin, thl. kind of product Imaae. 

2, Based on the relative infrequen
cy with which macaroni producta are 
serv'<l to dinner 1\181", and on the 
bellel' of homctilaken concernln, the 
approp. -Iatenen of macaroni and .pa
ghettl wi.C!n lerYinl relative. for dinner, 
the products appear to sulfer from .ome 
Jack of ".tatu." or menu preltl,e. 

3. Bellde. the emphula which .hould 
~ placed on the adUvaUon of the no
llon of "total family ac:c:eptance," com
mllnicatlonl IUPPOrt for these produe .. 
Inust contain other product appeals. The 
following recommendaUona are IUla 
Ielted by theae tlndlnl': 

Calorie ImpUeatlolll of macaroal 
producta. There may be lOme ,rosa mis
conceptions operatin, to the detrtment 
"f macaroni contumption In relation to 
the calorie content of the product.. 
Anythln, that can be dOM to relieve 
the anxietle. of hOi::~ma).ert concern- · 
In, the If.tarchlneu" l,oUon .hould 
prove to be an efTectlve ltimulant to \ 
Increased n",e. The poulblllty or .uc
ce&., fully e)"J)loltln, thl. laue In a 

:::~~~a:~~'1~o~~::' ct;~n:hl:: 
Lhe t'lIlorie problem ean be attacked. 

'the lIu1rltloaaladequacy of rucaroal 
prod.adJ., Be. lde. requlrtn, that her 
famUy like the product&, the hoUJe. 
wife mUJt be convinced that macaroni 
produeta ~nutriUonalJ¥.beneftda1. 'Jn 
the rue oi inu HonfinCi apqhettl. It II 
In relation to the .. nuu {Uonal bUi'eftti"'ot 

(~un"t;"d :on paCe. la) 

.....,..----~-

AFTER1YEARs OF RESEARCH. EXPERIMENTATION AND ENGINEt:RING. 

t:t...I HAS ADDED THE MISSING LINK 
TO ITS DISTINGUISHED CHAIN OF COMPLETELY 
AUTOMATED MACARONI PRODUCING EQUIPMENT ••• 

a SPREADER which combines slow extrusion for a superior quality 
product with top production for Increase In volume; a SPREADER 
which extrudes uniform stick patterns for minimum trim and an 
eye.appealing product of Inv.'riable smoothness. color and can· 
slstency; a SPREADER which produces continuously on a 24 hour 
dally operation with the Clermont VMP·5A, 2000 Ibs/hr press
liThe Greatest of All long Goods Presses." 

This SPREADER is destined, like other Clermont long goods equip· 
ment, to meet the exacting requirements of particular manufac
turers. After you have studied the features of this machine only a 
personal Inspection can reveal the full measure of Its superiority. 

VISIT OUR NEW ENGINEERING & ADMINISTRATION OFFICES . 

--,------ - , 
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~(\O WALLABOUT STREET BROOKLVN 6, N.V., U.S:A. 
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Raymond E. Pritchard, II partner In 
the trade auocJaUon lIlanaiement 

8m of H. P. Dolan Auoclatc., Chlclllo, 
commented lit the convention on the 
lreu of market Information that are 
available 10 the manager who will .eck 
them out. 

He cited market .tudles modu by 
new.papera on who buys maCllronl. In 
Cincinnati and Toledo this was done on 
an economJc bull; In several other 
clUes It was limply uaed by users and 
non-users. 
l Simllar studies In other market. lI.t· 
ed outIell for vanOUI macaroni prod
ucla' brands. 
, Sales perfonnance by region. hal 

been tabulated by Chain Store Aile as 
of Jul)', 1963, for macaroni, spa,heHl, 
noodle .. fancy macaroni prociucll. din
nen and plua mix. 
I The Chicalo Tribune was cited 01 a 
~urce of InConnotion for advertillng 
In that market, with expenditures tabu~ 
tated. by the leading advertisers and the 
various media UJt'd. 

For Information on lh~ production 
trend ot macaroni product., he lug
aelted the durum ml1l grind reported 
In the Northwestern Miller. 

In commenting on the ltaUsUcol and 
market relearch program conducted for 
tho seven national trude auoclatlons 
thot Dolan Auoclates servel, he re
terred to IndUitry operating cost ratios 
.. Jlsted below. He staled that eX
change of Intonnatlon of this sort 
between competitors on percentages 
would emphalllCt atron&ths and weak
neDeS In company manogement. 

Consuln., Attitudes-
(ConUnued from pogo 16) 

the product. that heavy users ond non
usen dlfTer more sharply than on any 
other lperlftC product attribute. 

Connnl.nc. and •• na1llltr of maca· 
I'onl pl'oduc:ta. Cunvenlcnce and versa
tility are both Ie..!n aa important attri
butes of macaroni products. These ftnd
ing. suggest that the , convenience and 
versatility appeal. would be leaa In~ 
ftuenUal than attuckinl the caloric la· 
.ue. However, it Is In these two areas 
thut the opportunity for dllferentlotlna 
mocaroni is the create.t, and .0 con· 
venlence and versatUlly should be re· 
garded 8S de.!'irnble elements In ally 
continuing promotional elfort. 

Th. economy aPIMal of macuoDl 
prOducts. No one disputes the tact 
thal macaroni producta are economical. 
However. the economy appeal does nol 
seem to be a. fundamentally elf~tlve 

INDUSTRY OPERATING COST RATIOS 
PER CENT FIGURES 

" . 

hJ.·-'.!~~ '. , ..., 
! 

Sal.. PII' Ctal . 
Gross Salea •.• .. . . . . .. .. • . ....... . ............ .. ....•.... 
Leu Sale. Returnl . .... ... •. . •.. ..... ... •...• •. .• . •. ••. . •. 
Less Frellhl and Dlacilunt on Sale ... " .. . .... .......... . .. 

Net Salea ......•..........•....•••.. •• ..• •...•.• ..• . •.. 

CoIl of Sal •• 
Flour and Eggs .•.....•..•.•.•..•..•....•....•.••.••.•.•.. 
Packaling . •••. . ..... • .•..•. •.. ••.•••..•..•. •. . •...•..• •• 
Other Supplies ............ . . .... ... •..... • •. •••. .. . . • . • .• 
Direct Labor •. ..... .........•..•. ... •.•. •••.•.........•. • 
Indirect Labor ......... •• •..... . • ... . . •. • .•• . • ....... ••.•. • 
Manufacturinl Overtime Premium ......•....•...... •..•.• 
Other Frlnle Manutacturinl Labor .•....•. • ..•..•......•.• 
Dulldlnl COlli 
Other Manufacturing Depredation t· ................ ..... . 
Personal Property Taxes . . . ..... .•• . • .. . • . •.••... .. • . •. • • • 
Other Manufaclurinl COIU ................••.•...... •.. • •• 

Totol COIl of Satel . .•.......••..•. .. •• . •. • . . .. ... •..•.• 

Oross ProHt on Snlel .......•. •..•.... • ..•••..•....• . •.. • 

Selllng ExptDMI 
Sale.men ...............•........•..•.•..•.••.•....•.•.•• 
Sales Repl ~-.entaUvel •• •••.. •• • .•.. ..•... . • .. •. .. .. .•..... 
Travel Dnd EI. tertalnment • •.• .. . • .. . • . ... • .. ..• ....•.... • • • 
Sales Service ...... ' .' .•...•• . . .... •.. • . • ..•.•..•.•..•.•• • 
AdverUalnl . .......... ...•. ........ •. • .•.••....•••..•. • . • 
Communications ........ .•. ... • ....•. ••.•. ••.••.•. • ••• . • . • 
Other Selllnl Expenses .. ..•. . •...•• . .•.•.•.. ; .... • .•..•. • 

Total Selllni Expenses •.. .... •......... . .• ••..•. • . ••• •.• 
Admln!Jtnlln ExpeDMI 

Executive and Supervisory Personnel . ..•.. •..• ... .. ... .•. • 
Clerical Personnel •.•...• •................•....•.... • . ...• 
Other AdmlnillrpUve Expense " .................... . ... .. 

Total Administrative Expense .. ... . .... . .. I ....... . .... . 

NET PROFIT BEFORE TAXES ........................ . 

in Generatina ul8le of the product 81 

the other appeal. which are (available. 
4. While there are some realona) dif

ferences In the ule of macaroni prod. 
ueu, this atudy ' aUlgests that. product 
appeals do not differ accord Ina to re
lion. 

The detaUs of thll Itudy will be made 
available In complete fonn to the memo 
ben of the Notional Macaroni Inatltule. 

It Ihould provide a lodestone of back· 
ground Informptlon and material tor de
veloping marketing and merchandl.lng 
plans. 

It 100. Into depths of meanlnl and 
live. u. ahade. of variance. It fur
ther alves u. a benchmark tor turther 
studle. of lhlll type to determine what 
proare .. we are making In the areas of 
our concentration. 

It marka a stronl .tep forward. 

T,lenah Mey ... Adyance. 
For tho ftrst time in her twenty year 

career with the Federal Government 
Trienah Meyers iI not dolna: research. 
She has iUlt been appointed Deputy 

It wl1l be reviewed caretully by the A.u.1atant Secretary of AlrlcuUure to 
NaUonal Macaroni Institute Committee work In mnrkelin, and consumer at-
with the periOnnel ot SUI. & Company tetra. . 
to pinpoint the tariets for publicity and For the past aev~teen yean Ibe' ~ 
product promotion on ' our ~ national directed conaumer and lndustrial atU. 
effort. • fli ., • tude and preference atudlq on food and . 

WhUe many may Gay that thlt ma· ftber ptOduct.a. She spOke at' lilt )'eat.a 
terial onl¥ confirms what wo have Jonl macaroni convention on '"What! CcM1. 
suspected, It dot'S much more than that.- rumer StudJel Can and Cannot 00. . .. " 

, 

STOR-A-VEYOR FOR NOODLES 

Batt.ry of 3 Slor·A·V.yDlS with 24 Hr. dryer capacity ~ 3 
Conlrol ConveyolS wllh duol dlscharg. feed ing 2 Packag· 
II\fIUnes. 
fII .. ~ C.lllng Mounl.llows fI" sloreg. or .. under Ihe 
Slor-A·V.yors. 

Of the many macaroni firms tllat have solved Storage 
.nd Handling wilh Slor·A·V.yD' 'ro, American B .. uly 
Macaroni Planls al Dallas, Denver, Kansas City and 
los Angeles. Anthony Macarronllos Angeles; 
Majorelle S .. lIIo; Skinner Omaha and 
U. S. Macaroni Spokane. 
lal .. llnllIlI.llon, Mu,n .. IllS.) City, 

.'1 



--------------------~-~-

, .. 

'J 
. . 

,f 

;: 
i 
I· 
I 

" 
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M y purpose today I- ' 0 tell you 
about the broad re '-earch pro

gram at North Dakota Stat, University 
and how thl. research II lIlode useful 
to future fannen and hume ceono· 
mllu. 

Before I came to coUege I often enjoy· 
eel macaroni and varioul other durum 
produeU at home. While I knew that 

.... macaroni was made from durum wheat 
and that lhll was grown In North Da· 
kota, I wondered how they turned 
wheat Inla long, hard ap8ghettl. and . 
how they lot those holel in the maca
roni. When I decided to major In home 
economics, my qUestiON were alllWer· 
ed in • hurry. 

Let me take you on an Imaginary 
viall to North Dakota State UnJvenlty 
where the home economics teacher I. 
• Ivln, her .tudenb a preview of a 
c:oune which they are about to be,ln. 
The cl ... 11 Freshman Food, No. 148 
which deata with durum wheat and Il', 
produtta. Let'. Jook In lW ahe belin. 
the lecture: 

"Bec.use North Dakota is the leadlna 
durum produclna state In the country, 
the use of durum products, how \t3 pre· 
pare them and their fine nutriUve value 
II beln, .treued. in thil clUi. 

ICllIrltlon 
"FlrJt, let'l talk about nutrition. Mac

aronI provides important contrlbutlonl 
to the American diet. JUJt a two ounce 
aervina provides the foUowin' per· 
centales of dally requiremenll for 
adulla: 

''Twenty-Ove per cent of the thiamin 
which you need. 12 per cent of the nba
navin, 20 pet tent fit the madne and 18 
per cent of the Irn. 

"How much mc' e can ),OU uk from 
a two-oun~ aerv:lla of any 10001 

I. ~ "One of the mc it controverJial items 
con~mlnl durum producll Is the per-
1IIIant myth that they are llarehy and 
bad ror the ftrure . Th1a Is quite untrue. 
Durum wheat is naturally hlah In pro
tein (about 12 per cent) and the addl
llon of eil' to mOlt noodle. ralsel! the 
protein content lUll higher. So you 
can ealUy lee that macaroni products 
arc not the Itai-chy food that many peo
ple are led to believe. 

[! : 
, 
I , 
t 

"At North Dakota State we use 0. 

rather new method of cookln, mac
aroni productl. Instead of the ulual 12 
to 20 minute cookln, period, we are 
Instructed to let the macaroni boil only 
one minute, alwaYI Itarting it In salt
ed, bolIIna water. Then we let the prod-

uct .tand In the hot water for five 
minute .. drain It and UJe It in any way 
we wbh. Thll preparation method 
makes the macaroni cheW)' as It .hould 
be, and cookJ 'al dente' which meahl 
to the tooth. Your 8nal product II more 
edible and much more delicloUi when 
It II cooked the North Dakota way. 

"In our preparation labOratory we 
will try to explore all polilble UJe. of 
macaroni. Thl. meana not only prepar· 
In, macaroni and chee.e but preparing 
luch dlJhel al baked lasagna, .paghettl 
with meat sauce, noodle ringl with 
creamed meat and ve,etable" dUalinl 
fruit salad with frelh frozen cherrle., 
and many, many more. 

"We have a hl,hly tpeelaUzed cereal 
tcchnololY laboratory on our campUJ. 
Our cIa .. wi1l make a vlalt to thll la
boratory to tee how the quality of 
durum II telled, how It 11 milled, how 
thofOulh1y It II used for flour and how 
the different mapel of durum product. 
are made. We wlU allo lee how the 
flnlshed product II tested for consumer 
conlumptlon. 

I.e.dlag Iadultry 

"The Instructors In Food and Nutri
tion feel that Iinee dttrum II one or 
the leadlnglndu~lrlt:I In North Dakota, 
Itudenla should be m .. dt: aware of the 
tacll concernln, this Important prod
uct. The northelltern comer of our Itat'! 
La , known as the durum trian,le. It La 
Important to the economy ol North Da
kota. You wlll learn ulxlut proper pre
paration or macaroni product. and their 
many ute •. You will come out of thls 

particular cia .. havln, tried the llrod
ucla and knowln, that they are load 
to eat. My 8nt alll,nment wl1l be to 
read chapter one on macaroni pro
duction. That will be all lor today. Clan 
dllmlucd." 

Cenal Tec:hnolovr Laboralory 

Now let'l take an Ima,lnary tour of 
the Cereal TechnololY Laboratory at 
North Dakota Stale. Thll La a luclnat· 
tn, buUdln,. It II the only releareh Jab 
dealln' with dUNm In the United 
StaleL 

We are ftt'llt ,reeted by the aulltant 
proteuor of the lab, Dr. Leonard Sib
bitt, who leUI UI the purposel of the 
lab are: 

1. to develop new and better varie
tiel of dUNm tor North Dakota. 

2. to diacover a new and better 
method of evaluation. 

3. to' promote the teachln, pro,ram 
and to dJatribute IntonnaUon on 
durum. 

Dr. Slbbltt teUI UJ that 85 per cent 
of the durum ,rown In the United 
State. II rrown In North Dakota. He 
points out that dUNm La one of North 
Dakota'. leadln, products and II vital 
to the ltate'l economy. That II why 10 

much re.areh is beln, done In an 
ellort to conatantly Improve the quality 
or the wheat. He ,oe' on to aay that 
reRareb 11 primarily concerned with 
quaUty and that you mUit have thou
sanda of samplel to produce one ,ood 
variety. Aller he concludes hb ff:marka 
Dr. Slbbltt takes UI to the 18mple room. 

.... ple II .... 
Here we lee many InlerelUn, ma

chine. which he expla1na are used to 
teat wheat. Samplel come from all over 
the Mldweat. They are ftnt cleaned, 
then telt wel,hed, then araded, analyz
ed for proleln conlent and . 8nally 
ground Into .emollna. Dr. Slbbltt ex
plalnl that to ,rind the wheat Into 
k!moUna. It mUlt be taken Into the 
mlDln, room, where we 'A to next. 

As we enter the m11l1n, room, we 
alaln let! many mlchlneL On the table 
before us we lee about six vllea ftUed 
with dUferent aranulatlon mixtures. Dr. 
SlbblU eXplalnl that thue mlxturel 
contain durum at dUferent: N,es of r 

mUlIn,. He then ,OU around and mow • . 
UI how the different mach.lntt alit and t. 
.Ut the durum until Itt become. 'Ane : ' 
.emolln\<. He ' glves UI each a hand.ful~' 
or 10 we CDn ace what It look. 

,. 

-~-. 

like. Alter the durum I. around Into 
semolina, It must be taken to the mae· 
aronl procuslnG department where the 
final product Is made. 

The proeeaslng room II larger than 
the olhen and contains much Jarger, 
and more complex machines. Dr. Sib
bitt tells UI about the four stepi that 

I arc used in making macaroni from 
lemollna. 

Firat, acmollna la mixed with water 
until the dough has the conllstency of 
putty. Then Ills taken out 01 the mixer 
nnd kneadcd. The dough Is then com
pressed. The air bubbles which have 
bttn Incorporated In the dou,h are en
larged giving the preliminary color 01 
macaroni. The dough la then extruded 
Into vnrlnul macaroni Ihapel and Ilzes, 
To explain this he demonltratel by 
placing some dough In a small machine 
which hos a dilk directly underneath 
the dough. He turns on the machine, 
and much to our amalement, the dough 
Is pUlhed throu,h the holo wUh the disk 
and, prelto. out comcs macaronI. A 
blade then Iwlshel aero" and cull the 
macaroni. makin, elbow macaronI. Dr . 
Slbbltl point. out that thll II only one 
or 150 or so shapel and varieties that 
are found on the market. Alter the 
shapel arc cut, the macaroni Ja dried 
In an open-wire lurface where the air 
'I rree to circulate. The Ipaghetti. which 
the macaroni people call the long goods, 
II dried on rods. Arter drying the mac
aroni and lon, goodl, they are Judged 
for color. 

For the pnlt feW mlnutell hove taken 
you on. an Imaginal')' tour or a clall
room to Ihow you what the young peo
ple of today are leamlnl about durum 
and the Cereal Technology La.boratory 
of North Dakota State University to 
Ihow you what II belna done for bet
ter durum and consequently, to make 
marc money for you, the monufacturen. 
I am proud of our d:.arum and I am 
happy when someone askl me to Ipeak 
about It because 1 know that durum II 
Uke nothing else In the world. It ton 
be copied or aubstltutcd no matter how 
much people will try. Durum products 
have that nut-Uke whcaty flavor that 

. blendl ao wen with 10 many rood com
blnatlonl and It ia economical. con
'venlent, nourishing Dnd attractive. It 
Is lomethlng 01 which Amcrlca can be 
·truly proud. ----
·In North Dakota 
. production of durum wo. forecast on 
July 1 at 48,616,000 bushell, Ui per 

• cent above lalt year'1 42,288,000 and 
the fllth lar,eil output In 46 yean of 

, n>«>nL 
t An eltimated 1,916,000 acrel were 

'l . aeeded, an lncre .. se of 17 per cr.nt from 
~ l.rt l year Dnd 1,860,OOU pcre' M C! ex
~'Pected tv be hat,\·elited. 

1964 
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Ow,.,. WkHt l",tt"_ttI commilln mtmber. preHn! at a recent luncheon honoring E. lea 
Merry Monoger af th. Durum Sales Dfparlmenl of Generol Mills, upon hl5 retirement, ara 
UeU t~ rJgh!} Howard lampman. Terry Butorac, Bill Brelden, CIIII Kull, Gene Kuhn, lee 
Merry, Mark Heffelfinger, Dick Vessell, Roy Wentlel and lei Swonwn. 

Lee Merry Honored 
Members of the Durum Wheot In

ltitute Committee of the MlllcrJ' No
tional Federation ,athered at a lunch
eon at the Mlnneapolll Club recently to 
honor E. Lee Meny upon hll retire
ment III Manager 01 the Durum Salel 
Department at General MUll, Inc. 

A plaque In the form or a ''Telta
ment or Appreciation" wal presented to 
Mr. Merry on behalf of the Institute 
memben. The plaque read 01 foliowl: 

"In graterul recognition of hll long, 
loyal. sincere and valued service to the 
Indultry representing durum ,rowers, 
mUlers and macaroni manufactur-
en! •••• 

"In deep appreciotlon or his generou. 
contribution to the Durum Wheat In
stitute Committee from 1956 to 1064 .... 

"The members, dlrcctor and staft of 
the Institute Join In tribute and aslute 
to Lee Merry • .. and provide thll cer
Uflcate as an expression of their very 
best wishes to him In retirement and 
DS a token of their high regaro, lasting 
friendship and the great esteem In 
which they hold him." 

Signera of the plaquc Included Mark 
W. K. Hcffelflnger, Peavey Company 
Flour MIIII; W. A. Brczden, North 
Dakota Mill & Elevator; A. L. DePas
quale, International Milling Compnny; 
E. W. Kuhn, Amber MilUng Division, 
GTA; C. W. Kutz, Archer-Danlels·Mld
land Company; L. W. Swanlon, Peavey 
Company Flour Mills; R. R. Wentzel, 
Doughboy ,.,dustrles, Inc.; R. M. Green, 
National 'Jacaronl Institute; and H. H. 
Lampman, Durum Wheat Institute. 

A ,._ of Horth 0.11.010 4"fU'" .... h •••• ,. .... .,. paused before Arther·Oonlcls·Mldlond Com· 
~ " 'Nokoml. mill In Mlnneopoll1 for a photograph belore a lour 01 the mill, which pro· !rue!. "molino producll. The group wal port 0' a North Ookola Farm. Bureou deiegotlDn 

whlth spent t""o day, b tho Twin CltI" recently. visit ing vorioul agncultural proceulng 
facllilles Their "nh ot ... ·0 ·111 were Clifford K\o l ~. manoger 01 Ihe dur '.lm tkpa.tGc,~'\d 
Blron T~ylOf. N::-Ic.omil milt monog~r. '!he ~I'ih~ QlOUP wo~ h~ r:c'to'II ",· Howard or III 
tM North Ookota f , •• m l1urNu olhee n For;,u. 
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NEW SANITAR. 
A new concef't of extrud .. con.tructlon ullllzing 

tubular .teel from .. , ellmlnat .. thall' hard-to-clean area •. For the flnt 
time a completely .anltar)' exlrud ..... for e.,I .. maintenance ••• Increased 

production ••• hlgh .. t quality. Be .ure to check on the ... Hlcl.nt .pace •• avlng machln ... 

A\ODtL IAFS - 1500 Pound 10nl Oooch Conllnllo"l 1,,. ••• , 
• 

POSITIVE SCREW PORCE Impro.o. quality and 
Increa.e. production of long good., .hort good. and .h .. t forming cantlnuou •• xtrudo ... 

3 STICK 11100 POUND LONG GOODS SPREADER 
Incr.a.e. production whll. occupying the .. m •• pace a. a 2 .tlck 1000 pound .preader. 

1500 POUND EXTRUDERS AND DRYEIt. LIN •• 
now In operation In a number of macaronl.noodl. planll, occupying .Ughtly mort .poco 
than 1000 pound lin ••• 

THESI EXTRUDnS AND DlyaS AI' 
NOW GIVING IXCUllNT IISULTS 
1HROUOHOUT 1H! UNITED STAllS 
IN A NUMIn OF PlANTS. 

----- --. 
~----

NTINUOUS EXTRUDERS-

MODIL Ise,
Short cut macaroni ... ,,,,d,, 

'" '..; .... ~ _ .. ", .. ~ ... • ~J." 

SHORT CUT MACARONI EXTRUDERS 
Mod.1 BSCP .. .... ............ .. 1500 pound. capacity p.r hour 
ModeIOSCP .. ... ............... 1000 pound. capacity p.r hour 
Model SACP.. .. .. . .. .. .. ....... 600 pound. capacity per hour 
Mod.1 LACP .... .............. .. 300 pound. capacity per hour 

LONB MACARONI SPREADER EXTRUDERS 
Mod.1 BAFS ........ .. .. ........ 1500 pound. capacity p.r hour 
Mod.IOAFS .......... .. ........ 1000 pound. capacity p.r hour 
Mod.1 SAFS .................... 600 pound. capacity p.r hour 

COMBINATION EXTRUDERS 
Short Cut .................... Sh •• t·Forrn.r 
:;hort Cut .................... Spreader 
Thre. Way Combination 

QUALITY •••••••• A controll.d dough a •• oft a. d •• Ir.d to enhance texture alld 
appearanc.. ~ 

PRODUCTION • •• Po.ltl ...... w fe.d without any po .. lbility of webbing make. for pa.l. 
. tI •• ICr.w d.II •• ry for production beyond ratod capaclll ••. 

CONTROLS • •••• $0 flne-.o po.ltl •• that pr ..... run Ind.flnltely without adlu.tm.nt •• 

SANITARY • •••••• Ea.y to cI.an tubular .t •• 1 from .. gl •• you tho flrat truly .anltary 
extruder. 

for Informallo" regarafng ,h.s. and of her moa.", prJttl, 
ma'erla' ,,,Un; and otll" ""'C1" writ. or phon,. 

• """O; • . ~ ' ,; ' . .,' ::':. I 

ETTE M 'ACHINERY 'CORPORATION \' 
o ' ''' ~ I 

SIXTH STREET, .BROOKLYN 16, N .Y , . • . PHONE: -rt;' l.mgle 5-15'2.26 ~ 
S'NCE" 9~" . . 
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. , A .8P0I1 of Adi~itiel 
Of the Durum Wheat Inltitute 

by H. Howard Lampman 
E"leutl •• DINctor, Durum Wheat Inltil'Ute 

I T HIS pa.t year the Durum Wheat 

prcacnllUon. made tor the Grain and 
Fore.t Crop Research Advisory Com· 
mittee at the Unlled States Department 
of Alriculture. Howard Morton deliver· 
ed a proposal tor two research projects 
in marketinl. One concemed macaroni 
foocll. 

A funny thlnl happened I The l:,tpart· 
ment ntade no recommendation tor 
fundi tor theR atudle. but the HoUle 
AppropriatioN CcJmmlttee adually apo
propriated $94,000 tor exadly thlI kind 
of work. At the lime time, the com
miltee took $94,000 away from the Sta· 
tistlcal Retearch Service under which 
the studi" would be made, 10, In ef
ted. they traNferred thi. money from 
one poCket to another. We are tryina to 
let the tull appropriaUon reltoted In 
the Senate. 

Inatitute dl.tributed 270,000 pIece. 
of material with .ome help trom the 
macaroni manufacturers and some help 
from the durum producen. 

Durum Wheet Notes has a circulation '110.000 ApproprlatlOD 
of 42,000. The la.t onc teatured low ~,b·~., Betty 'SuUlvan ·allo made an ap· 
caloric menus. It hili the ' plana that peal tor research In human nutrition 
Julio Dunkirk knows about trom sc:hool relaUnl to wheat Because at lOme at 

~.r. becuuae home t."COnomICl · daael ahd our actlvltle. and becaule of Dr. SuI· 
home demon.tratlon group. Ule ~It liven'. , very lood presentation. Dr. 
Other material which we distributed 1 , Georle Irvl"l head· ot Alricultural Re· .J Includell 7,200 cople. of Specialties ·of • aearch Servl~ alked tor a $250,000 ap-
the House. 1'1,050 copies of Economical propriation to be devoted exclualvely to 

'" Gourmet Entree. for the restaurant wheat. He aald that very little II known 
: trnde. 500 caple. at the chart Durum about wheat There went que.tlonl be· 

of Macaroni Food. From Fann to Table, Inl a.ked about wheat which no one 
10,000 coplcs of the Durum Demonstra- could anlwer. Conaequently, torelgn 

r tlon Outline wh~ch .was used in lJome ~ and domestic aalu of wheat and wheat 
, .;,; economics claues and 38,000 coplel ot . (products are belnl lost on this baal .. 
1 the 12 Show-Oil Recipe', He a.ked that $115,000 of thl. be spent 

Our home economist at the Durum on a ItUd.)' of wheat Illeu and another 
.. Wheat Institute made a presentation on '115,000 on wheat food and human :tu· 

durum mncaronl foods at the National tAtlOR. : 

Huffman of North Da·kotai Ruth Lever· 
ton, Admlnl.trator ot ARS, USDAi 
Howard Mortoni Dr. Jim Pence ot the 
USDA lab. In Calh'omlai Dr. Dick 
Stockton of the Pill.buI,. Comrany; Dr. 
Betty Sulllvan at the Peavey Company; 
Dr. LeRoy Vori., Executive Secretary' 
at the NaUonal Reaearch CouncU; and 
Harold Weal, Administrator at the Idaho 
Wheat Commluion, Bob Green hu at· 
tended mHtlnl' alon, with A1 Welu 
and AI Karlin. Thll crouP h .. met .Ix 
Umel and hu drafted an outline of pro. 
posed reaeareh. When It I. reldy tor 
publication, we are aoin, to try to aet 
widespread drculatlon. 

ThIa I. the nub of the whole thlnl, 
Since the pre.Uae and popular aceept. 
anee oat the commodity like wheat or 
flour or macaroni II euenUal to Ita 
marketing .ueee.. It I. the belief of 
the committee draftinl thi •• tatement 
that .tudle. demoNtratin, the nutri· 
tlonal value tor the product are an Im
portant and a leaitlmate part ot any 
market development prolram, of equal 
and humanitarian beneftt, both dome.· 
ticBlly and oveReas. 

WOIld QralD ProciUctioll 

More than 70 per cent of the world'. 
crop land. are devoted to grain pro. 
duce. Wheat accounta for the larle.t 
land af1!a with more than U per cent. 
WhIle rice now .upplle. a IlllMly lar· 
ler proportion of total calories than 
wheat In world tood, It I. believed that 
Increllln, dependenr.e upon ImportJ In 
densely populated sectiON of the world 
may lOOn .hUt the balance to wheal. 
Arable land, planted In wheat, will Helituurnnt Show in May. The title was 

MOl'aronl Money-Maken on Your 
" Menu. We distributed Economical Gour· 

llIet Entrees to the audience there. 

The HOUle failed to approvll thl. 'and provide more nouriahment tor more 
throulh Bob Huffman we went to Senn- people thlln the snmo land used. for tho 
tor .YOU"I of North Dakota and we arc production at non-cercal tood, Uke 
tryinl to ,et it re.tored In the Senate, meat, milk or poultry, It h .. been cal· 

New Proltc •• for the YI" Howard. Morton, who il DIrector of culated that trom seven to el,ht pound • 
. t We lire cONldering pubtlahlng 0 Wlteat UtmzaUon Reaearth for , Great ot ,rain are required to produce one , 
l pocket-book editIon of macaroni re. Plalria Wheat and head ot tJ:!ei~ ~:.' pound of meat. .Wheat food. provide 
• clpo., We have a propO!ltlon, which I aelrch committee for the Natlonal-lu-" leneroul amounll ot carbohydratel 

, .. undcnlllnd has been accepted by the loclltlOI! at w~eat Growen, II aoing protelni, vitamiN and minerals. A dlei q. Nutlonal Macaroni Institute, tor the to mike a pre .. ntaUon before the Sen- ean be de.laned which contains larle 
thrce. way split of coats; for a hotel. .t~.!=o"!ml~te;e. . 0, /' , , ' 0(0'" ·amount. of cereal and relatively .mall 
re.tuurant-instUutlonal program. In ttie I ,We ')Hlfthat part "otl.l'\heo c","dI( tor ' . amounll of protein from anlmalaourte. 

o • PO!!t, we have p.rticlpated In the dis- : ' USDA intetest°ln wheat' and' wheato re- " and IL can tumish adequate protein In 
l •. ibutlon of the ... durum film and will aeardl ahould 10 to the Pro Tern Com- .-tqua11ty and quantity. In tact, there msy 
continue thl. prognun thl. year. mlttee on Human Nutrition. Some ot "be advantale' to a hlah protein diet 
, During the past year there ate two the committee m,..mben Include ~Dr.- . Hearl dlaelJO and auocJated conRlc· 
Uling. thot happened which you prob- Bradley 0; the American In.titute of 1I0ni are Ie .. frequent In part. flf thf' 
obly know nothing nlwlut. One was the Daklnl: Dr. Jlrllted of Harvard: Rob (Continued on"paae 31) • 
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. .. Buys and Siores Ibe 
bulk ollbe crop! 

(Thinks to 70 million bu,"els storage capacity) 
When It comes to durum quality. ADM has It . .. thanks 
to 70 million bushels 01 storage capac ity in our agri· 
cultural heartland. ADM Is a leading buyer and 
miller of durum and other grains . • • a sure bet for 
semolina that extrudes and shapes smoothly, cooks 
firm ••• and stays firm and tasty. 

! 
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ADM starts with the 
pick 01 the crop ... 

Springtime to tlarvest time •• • TeKas 
to Canada •. • eJCperlenced ADM lIeld· 
men keep ttlelr finger on the pulse of 
the growing wheat crop. They check 
and chart soli, seed and weather •• . 
learn where the mature stalks will 
stand strongest and stra ightest ••. 
heaviest with golden grai n. Once 
laboratory analysis verifies the field· 
men's findings, the cream of the 
durum pours into the elevators ADM 
has at key notches in the wheat belt. 

I , 

Ii 

ADM takes eVery precaution 
to deliver qualitv durum 
(EKlmple: no H20 for your dough 1) 
ADM's Nokomis Mill •.• now produces semolina 
eKcluslvely • . • features the Rlost modern milling 
equipment available. It features triple protec· 
tion against moisture : walls comprised of an 
outer wall. solidly Insulated core and radiant· 
heated Inner wall . Over 7,000 feet of new 
aluminum spouting carries the grain from the 
stoners, seeders, washers and dryers .. • through 
grinding and sifting • .. over the purifiers (new 
from West Germany, Switzerland and Mexico) 
..• to electronically controlled bins where It is 
"prescription blended" to your exact speclfica· 
tlons. Complete bulk loading facilities assure 
safe, sealed delivery to your bins. 

-~-., 
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We've already 
worked 60 years 
101111 your 

, 

neXI durum order! 
ADM has been supplying superior 
asricultural products end services for 
60 years ••• brought all Its know:how 
to play In modernizing and converting 
Its Nokomis (Minneapolis) Mill to 
durum exclusively. Located Just a 
"night's run" from the Northwest's 
durum·rich Golden Triangle, Nokomis 
Is one of America's most modern and 
completely equipped durum mills. It's 
another reason we say: Where top 
performance counts, you can count 
on ADM durum. 

ADM 

ARCHER DANIELS MIDLAND COMPANY 

OURUM DEPARTMENT MINNEAPOLIS KANSAS CITV 

;'urum Wheat In.tltu_ 
(Continued from pale 24) 

world where people eat larger amounla 
ot wheat, rice and other cereal . ralnl. 

By the year 2000, arable land in the 
United States wlll be reduced to 1.16 
acres per person. In some parts of the 
world, the food needs of each person 
will depend on what can be produced 
on leu than one half acre of ground. 

Research, which may alter the high 
calorie Image of macaroni products, Is 
being fostered around the world. A 
woman at the State University of Iowa, 
Dr. Olson, started out with the theory 
that If diet has anything to do with 
heart disease then one should look at 
the changes In diet. So she fed a group 
of human subJecb a diet which ahe calla 
the 1890 dIet, high In carbohydrates, low 
In fata and meat. Surprisingly, the 
found the serum cholesterol levels and 
blood lipids of the subjects went down. 
They actually 1011 welaht. Bob Green 
mentioned yesterday the McCann study 
In which cereal products aupplled the 
protein needs of growing children In 
a Gelman orphanaee. As a result of this 
meetlna of thlt Pro tern committee, we 
have a atart of a proje:t In Egypt. The 
Department of Aericulture has under
taken to finance a study of a high cereol 
diet In meeting the protein require
ments. 

R ... arcb Goe. Forward 
So, research I. going forward. At our 

last meetina, we discussed one way of 
dramatlzln, thlt. There are many 
awardt for the most slgnifieant piece of 
relearch but they mostly are about 
$1,000. I believe the laraelt one la about 
$8,000. I asked several acienUsts what 
they thought of such an award and they 
thoulht it was a lcod Idea. I alao asked 
about what amount milht make a 
smash in the ac:lenUfie community. They 
lave a fleure of $10,000. J believe that 
wouldn't be too bad if the mlllenl eon
trlbuted $2,500, the wheat growenl $2-
600, the baken $2,600 and the maearonl 
induatry '2,600. I offer this aUllesUon 
for your consideration. 

Thla 1. what the Durum Wheat In
.titute hat been up to during the 'Past 
year. I think that in thia research front
Ier thot we are trying to crosa, we hove 
the greatest promise of thla indultry 
and all Industries associated with wheat 
that we have ever had. We are on the 
verle of making a new era - one In 
whieh our foods wi11 become the pre
f'!nN food •. -----
Durum Expa ... Expand 

Durum caporta In the crop year end
Ina June 30, 1964 amounted to 27,900,-
000 bu.ahela compared with 3,300,nOO thu 
previous year. The RUlllian whent !lult" 
In laree part made for the dllfercncr.. 

Homl Economic. 
Diror.lor Hamid 

Hm"c economist Jane Armstrong, 
formerly with the American Dairy As
Iodation, has been named Director (If 
Home Economics of the Wheat Flour 
Institute, uecordlng to an announcement 
from WFI headquartll!fII in Chicago. In 
her new position, beginning June I, 
Min Armstronl head. a stalT of nine 
home economl.ts engaged In a pro
gram of educatlonlll aetlvlties-redpe 
development and tesUng, food photog
raphy, editorial service, a field program 
and the development of teaching ma
terials for school use. The Wheat Flour 
Institute Is supported by leading flour 
milllna: companlet. 

Mill Annstrong was graduated from 
Iowa State University in 1957 with a 
B.S. degree In Institution Management. 
At Iowa State, Miss AnnstronK was 
elected to Mortar Board and Phi Kappa 
Phi. She served .s president of Phi 
Up.lton Omleron and was a member 
of Omicron Nu, home eeonomica' hon
orary orlanlzatlons. After graduation, 
Miu Annatron. took her administrative 
dletetie Internship with the Aetna Life 
Insuranee Company In Hartford, Con
neeUeut, and then Joined the Amerlean 

Dairy Association stalT where shc rc
malned for almosl alx yeanl. 

Miss Annatrong Is very active In u 
number of profeulonal home economies 
organlzatlona. She Is Chairman-elect for 
Chleolo Home Economists In Business 
group and an active member In the 11-
IInob Home Eeonomlcs Aasoc!aUon, the 
American Home Economies Association. 
the Amerlean Dietetic Association, the 
Institutional Food Editorial Council and 
the Restaurant Women's Club of Chi
cago. She is also a cadet member of La 
Confrerle de la Chaine des Rotlsseurs. 

Miss Annatrong Is aillo active with 
the Chieago Council on Foreign Relu
tiona and has served on the Young 
Adull Steerinl Committee since 1060. 
She served on the World Trip Commit
tee for the Council In 1962·63 and was 
Council eo-ordlnator for the Around
the-World Tour in 1963. During 1963-
84 Miss Armstrong was Director of the 
Canyon Club and I. prelently aetlve 
with the International Hospitality Cen· 
ter of Chicago. Her other aeUvitle!l In
clude the Repubilean Organization of 
Cook County and Republlean Work
shops, and the EngUah Speaklnl Union . 

NIW Milling Superlntlndent 
Frank A. Lindholm haa been ap

pointed general mllllni superintendent 
for Peavey Company Flour Mills, Min
neapolis, Minnesota, announced M. W. 
K. HefJelftnger, division vice president. 

He auceeeds Otto F. Wl1ke, vict' 
president In ehorge of flour milling, ill 
the supervisory post. Wl1ke will con
tinue In an advisOry eapacily through 
De~mber, 1964. 

Lindholm was as! igned os os!; i st ~ 
anl leneral milling I \1perintendenl In 
Marth J961 . He wat t :ansferred to the 
Mlnneapoll. omee from the company's 
Ha.tlngs, MlnnelOta. plant where he 
had been superintendent ror nlm! yctJr!;. 
Lindholm started at the mill In IIWl 
as a trainee and was ntlmed assl:.l,mt 
superintendent the next year. 

Wilke has been vice 'If(! sldent und 
general milling superln'cndcnl slnc(' 
19M. He began hla earee. In milling ul 
the Haatlngs plant In 1917, ond was pro
mot('d to superintendent In 1921). HI.! 
later wa! named superintendent or both 
the Hastings and the former Dtlkllin 
mill In Minneapolis. Wilko moved Ui' 10 
general superintendent uf the p(·:wcy 
mUla In 1951. 

GMI Dlelar •• Dividend 
General Mills, Ine.'s, board of dlree

ton hna deelared a dividend of 30 eenls 
a share on rommon sloek , payable Aug. 
t to stockholders or f('cord July 10. II 
wlli br the 144th consecut i\'e quarterly 
dividend au GMI':! commun shores. 

31 

I 
., 

I 
.' 



• 

Durum o.yelopmenti 
By the "I'll ot July It wu reported 

by the Northern Patlfl!: Railway that 
In weltern North Dakota spring wheat 
WIS nearly completely headed, while it 
was later In the Red River Valley and 
Montana, Durum was nol .0 far ad· 
vanced and was reported about 35 per 
cent headed. While crops are later than 

,." . tOil sealon, they arc only sUghUy later 
than average and ore rapidly catching 
up. Timely rains were welcomed In the 
durum area In June, where they im
proved the outlook for 8 crop that had 
under,one a month', dry spell. Based 

" 

" 

• 

on June 1 condltlona, the crop estimate 
WI. 48,BOO,OOO bushel. compared with 
la.t year'1 production of 49,800,000. 

Strike in Dw~th·Bu,.rlor 

A .trike wu called by 450 erain mUl
er. at the twin porta of Duluth and 
Superior, WllCOnaln. on July 3. They 
walked off their joba after talks with 
leven grain mllJlng companies broke 
down. The dispute concerning supple~ 
mental unemploymen.t beneflts Involv
ed memben at the Amftrican Federa
tion at Grain Millen, Local 118, and 
General Mm .. Peavey Campany, In
ternational Milling Company, Archer~ 
Daniell-Midland Company, Osborne
McMillan Company, Farmen Union 
Grain Termlno.l, and CargUi. 

Tax Trans1t1oft 

With a good Ipring crop In both North 
ond South Dakota scheduled. to start 
reaching the porta In mld~July, authori
ties feared a monumental jam-up. 

With the transition to the new proc
eiling tax on mlUlng 8.1 of July I, the 
nour trade mo.rked time durin, the 
holiday shoriened week. No. 1 Hard 
Amber Durum wal posted at $1:15 to 
$1.85 compared with $2.30 to $2.54 a 
year ala, but flour buyen must now pUl 
on the 70 centl a hUlhel proeealng tax 
to be paid by mi!1en. 

MUI. ron t.ea\·y In June to beat the 
July 1 deadlIne. Every effort was made 
to ship to capadty ot mills, and tracers 
were put on ntnUde can both by 
mills and ma.:'aroni manufacturers to 
avoid undue dt.laya. It wal expected 
that the new wheat sltu,Uon would em~ 

.iii photl" the .Iown ... 01 July .,Uylty 
when Ilow retail salea often ore the 
prime reason for plant~wlde vacations 
In the macaroni Industry . 

The Southwestern MUler magazine 

, . obaerved boken are buying on a day 
to day baal!l. Mills are virtually wIth
out II backlog at nour orden, which is 
unprecedented. for Ws date in the an-
mala at the Industry. Of coune, thla ex
traordinary altuallon cannot continue. 

• • 
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Etl Market Firm 
,.: The ,ovemment purehaNl prorram 
ha, flnally had .. real effed on ell 
price., a, the government hal maln~ 
talned a price which ha, averaged near
ly four centl a pound over the price 
paid during June and July lut year, 
reporU Hennlngten Headline •. 

In recent yeara the government haa 
wound up it. purchasing program In 
early July and the progl1llll therefore 
hu been In effect only during the time 
at heavle.t ell production. There haa 
been no Indication when the procram 
will end thll year. If It doel not end 
loon, the lovernment will be compet
Inll with Indu.try for avall''''le egll, 
and prlcea will continue ftnn. 

WhIt" An Firm 

Ballas En Products Corporation re
porta ell whites very ftnn-advanclng 
In lIne with price. paid by dryen. Fur
Ih~r advanCfI are expected on both. 
Uquld whIteJ are In ,hort lupply, with 
dryen blddlnl flnner. 

Ell yolkl are moving well but are 
.tllI under prenure. With Ihell en!l uo 
and lIq'Jld yleldl down, yolkl .hould 
advance lOme, or whltel will have to 
carrY the full additional COlt. At July 1 
level •. yolks reprelented real value. and 
on elC .oUd. ball. are below whole 
ellS and ell white •. Many whole elll 
ulen mllht gtve consideration to using 
more yolk productl. 

Current recelptJ of .hell ellil' In the 
Chicago market durin. June were 
steady, with very little fluctuation dur
Ing the month. The fourth week In 
June they were quoted at 24.11 to 27.1i 
cents: a pound. Frozen whole ell' ad
vanced one cent at both end. of the 
range. flnllhln, the month at 24 to 15 
cent .. Frozen whltea followed the same 
general pattern, advancln. from 12.15 
cenb to 13.25 cents dunna the ftrat week 
to a rang~ of 13.11 to 14.11 cents at 
month'. end. Frozen 45 per cent yolk. 
with tull 3 and fuU 4 color were avail
able from Chicago ell brokera most 
of tho month In a ranlB at 46 to 48 
cenb, but the .upply wu limited. AI~ 
though In acarca aupply, NEPA S's \'tere 
available In a rango of 54 to 56 c'!nlJ 
throughout the month. 

DrIed whole eggl remained ateady at 
$1.02 to $1.10 the entire month of June, 
and dried yolk saUd. followed .ult In a 
ranee of $1.02 to $1.09. 

LJ~d ProducUon 
PrOduction ot liquid ea:g and liquid 

11 per cent from May laJt year, Liquid 
en frozen wa. 117,271,000 pound.a, 7 per 
cent Jeu than In May 1963. Ston,e 
holdingl of frozen eggl at the end at 
May were 84,707,000 pounds compared 
with 82,690,000 poundl In atorage a 
year earlier. Holdlnla increased 22 mll· 
lion pound. durlnl May compared with 
the 24 million pound Increale In May 
1963 •. Quantltle. of liquid elg used tor 
dQ'!ng during May 19&4 totaled 31,831,. 
000 pounds, 11 per cent above the 28,-
796,000 pounds dried In May 1963. 

Egg !lollds production during May 
1964 totaled 8,009,000 poundl compared 
with 7,6111,000 pounds In May laat year. 
Thll was an Increase of 4 per cent. Pro
ducllon of whole en lolld. waa 3,887,-
000 pound .. compared with 3,738,000 
pounds a year earlier. AlbUmen solidi 
totaled 1,358,000 poundlt 16 per cent 
above the 1,166,000 poundl 1alt May. 
Output or yolk IOlids wal 1.388,000 
pO'Jnds, 12 per cent leu than the 1,
II~,OOO poundl produced. In May t963. 
'Productlon or other 101ids at 1.376,000 
pound:J waa 16 per cent above the May 
1963 output of 1,187,000 pound •. 

New aetty Crocker 
Kltchenl Director 

Mia' Mercedel Bates, Senior Editor 
In charge of the Food Department of 
McCaU's Magadne tor the pa.l four 
and a halt years, hal been named Direc
tor of the Betty Crocker Kitchena at 
General Mill., It wu announced by 
Gen. E. W. Rawllngl, Prelldent ot the 
company, Mill Bate', whoac appoint· 
ment becomel effective Augusl I, JUC

ceeds Mra. Helen HaUbert, who retired 
January 1. 1964. 

A ,raduate at Oregon State Unlver~ ' 
aUy In 1936, Mill Balelserved a. IUpcr~ 
visor or Home Service for Southern 
C.ltromJa Ou Company from 1938 
until H~111. From 1948 untn 1960, .he 
owned and mana.ed a Caltromla flrm of 
food consultantt In the fleld of televl
lion, photo .... phy and recipe develop
ment. . 

Mia Bate. Joined McCall', January, 
1960, and supervised the editing of Mc
Call', Cookbook In addition to her other 
dutiel. She t. palt prelldent of the 
Ca1lfomla Home EconomlCl AuoclaUon 
and II active In the Home Economici 
In BUllneu section of the American 
Home Economics Auoclatlon. 

GoYernment Pun:haHI 
ell productJ (Jng~ients added) dur- The Department of Aartculture hu 
Ing May 1964 wal 97,203.000 pounds, purchued whole en soUds in IS ounce 
.,lahUy leu than the 07,471,000 pounds tins. On June · U,.\~t pald tl.047 to 
produced in May 1963, aceo'rdlnl to the t1.05 for 963~f'POdndt. xp, sW:ceu1ve 
Cro{) Reporting Board. ~l; weeQ they paid t1.05 I~r pwnd\ on T 

Lfqu.'" ell \lied for Immedlote con- lata totaUln, l,064,700jj"oI 659,100: end 
lumpUon totaled 8,101,000 pounds, iip ~' 329,1I5O pound.. • .. 

'- -- -

." . \ 

-------, 

Why Buhler-Designed Macaroni Plants 
are the World's Most Efficient 

Whether you wlah to build a new plant or 
modemize your preeent one, BUHLER offel1l 
you the eervlcee or a large and experienced 
team or macaroni manuracturing engineers. 

The Sal .. Engineer who vlsita you to 
lurvey your needa ... the Project Engineer 
who analyzes your operation and developB 
the beat drying diagram ror your require
ment . •• tho Drartsman who drawa up the 
detailed plana , •• and the Head Erecthr 
who aupervlaee the Installatlonj all these 
are ractory-trained and qualified sJlc<'iallsts 
In the macaroni field. 

They are al80 skilled. at finding ways in 
which you can 8O.VO money through good 
I)lant deelgn and efficient operation. 

Behind thcso engineers fa the eXI)Cricnt;~ 
gained rrom designing and operatiun of 
hundreds of modern macuronl plnlltH 
locat.ed In practically every country of lht! 
world where macaroni is made. 

I r you aro Interested in learlling how you 
can improve the quality of YO/H' product at 
tho same timo you arc Increasing the out
put and efficiency of your pin nt, write or 
caU BUULER , , • today! 

C I .. I PI r b 'HI IUtlll. eo.PORAlION omp ot. macaron an I Y 192'WoYlala lI,d., Mpll. 26,Mlnn. 
PhCMI" llb.,ty '.1401 

BUHLER IUHlI. l'OlHIIS le_"ld_) LTO. 
111 Qu .. " 51. f., 10101110 I,O"lorlo 

!'honl' IMplfl 2.2575 

'P'r
' NIW'YOlK QJY- 230 POfIlA,_I!MU 9·!Io446) 

CHICAGO-loo",,!II 5, 327 SoIItIo l0501l1 !Ilr .. t IH" 7,'73!1) 

'OUtSIANA, Arthvr KUIII, 10200 P,.ub""l1 51., N •• Orl.ant leH 2 ·4139) 
S./u .nd Service CAlifOINIA, HOIII lOll. 1715 J""I A,_., Los A1toIIYO 7·7"') 
R,pra.ant.tlvu WAUUNGtON, ""'arll, 1056 5_y-'d. 1.'1"';', 5101tl. 31lA 2., .. 111 
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(Continued from pale 8) 

you've ,at them lold. It Jouncb ea.y. 
But remember, you have to let her at~ 
tenUon and hold It and y,lu are com
peUn, with thou.and. of I.ew product. 
and new Ideal. It' •• bll j ( b but that 'a 
what our ,noel.tlon 11 for: to help us 
,olve our bl. problems by helpln. UI 
to know and under.land them. If after 
thl, convention you are able to take 
bac:k at least one idea that proves use
ful to you lomeday, It will be worth 
whlJe. 

We are fortunate to be able to spend 
a few day. In one of the nlceat place. 
In thi, or any other country. We are 
favored with the pretence of many In· 
vlted lYe'" to make our pro,ram most 
Interettln,. The prolf&rn of IOClal ae
tlviUel wu planned to add aplrkle to 
your .lay, JO enjoy them to the tulle.t. 
Thanlu in advance to our eracioUi sup
pliers whl"' i.4.'lp make It poulble. 

A.aln, welcome to the 60th meetinl 
ot the NaUonal Macuonl Manutacturen 
AuociaUon and I hope you will enjoy 
younelve. thoroulhly and that you will "0 home • IitUe .marter and happier. 
Thank you. 

How to Merchandl_ 
(Continued fr fm pale 14) 

to push the wheel barrow. We arc 
lipeaklnl .bout mer-handl.ing without 
gtvinl .11 of our proftll away. How 
many Umes do you talk about proftll 
t,) your employeuT Imprell upon them 
the fact that proftll are necessary to 
"uGrantee their jobs. There II an excel
lent article In the May lsaue of the 
Macaroni Journal concemln, proftts. 
Reprint. of thl. could posalbly be made 
and clrculat«l amon, your employees. 
When thin,/; '0 wron,. lllltead of cry
illl: over spl .led r lllk, ,et another ~ow. 

1 am .um yOI r plant, most of the 
time, I. like a 1M ~hlve. And In beehive. 
we find drudle . and drone. who are 
life's problem •• ,Ve .110 find doer'll, who 
lire · part of thr IOlution. The drud,es 
oml drones itu It be eliminated, and 
more doen add d to the hive. 

How docs ' a manufacturer of food 
,~ I)roducts lrow throu,h merchandlsln, 
n without ,Ivin, tway his proftliT It il 

not u fost proce:UI, but a alow process 
of creating an Ima,e .nd complete con
fidence In his company-aemng his CUI

tomen, as well 8:> hJs employeel, on his 
companYi makin, each employee a 
salesman for his company; aelling his 
.:'nslomers on the Idea of qualJty, aerv
kt'. and 'alrJy-pri~ merchand.Jse. The 
s:ll('s department Is not the whole com
plmy-but the whole company I,; lh\! 
sa h~1I department. 

.. 

" 

There II no place In bw:ine .. for keep.. 
InJ up with .lbe' Smlth1. JUneJe. · or 
Brown .. Do not lettle for merely keep
In, up. Strive to do better and to '0 
beyond your compeUlor. Do not alway. 
be the copier of ' your compeUUon. Do 
not walt In the win,. to aee how his 
new product 11 received and then bound 
out Uke you were the orl,ln.tor of the 
idea. 

The day when one truly ,Ifted Indl· 
vidual cannot outwit, cannot out-orill
nato, and cannol out-think a buy!n, 
committee or hi. competlton or hlI 
complicated macltines, will be the day 
they repeal human in,enulty. The hope 
of the human race hu alway. been, 
I. now, and alway. will be the free Indi
vidual .plrit dedicated to lettln, ahead 
of the Smith, Joneae. and BroWN
whoever they are and wherever their 
ettablilhed .tandard.J prevail. 

VI.ct.t S. L.. .OM ...... c. ... ,. P ....... I 

P •• to King. M.1t 

Mr. Pierini dQel not qielk"En,um," l 
buf Mr. IA. Ron ~akJ ItaUan. and the 
two food company presldentJ had many 
topiCi of muttial Interest to dlaCullI. 
They compared puta merchandlslnc 
and marketln, ' procedure. in the two 
Americas. They noted with interelt the 
similarity of the Horatio Aller orl,lRI . 
of their two thrivlnl famlly-mana,ed. t 
companies. 

The La ROla Company, for example, 
was founded ' in 1914 by Vlncenzo La 
Rosa when, with hiI five lORI, he started 
a macaroni manutacturln, mop In the 
rear of hi. Uny ,roeery In the WilUam.
bura: aectlon of Brooklyn. The project 
soared. Havlnclon, outP'Own the orl,,
inal facility. the preaent headquarteri 
includes a 12 Itory plant and four .tory 
omce buUdlnC. Other planll are located 
in Danlellon, Connecticut; Hatboro, 
Pennsylvania; ConnelllvlUe, Pennsyl
vania; Chlca,o,IllInoll, and Milwaukee, 
WlacoRim. Today three IOrtI of the 
founder continue their bUJine .. man
',ement, aided by third ,eneratlon La 
Roau-of whom three are named Vin
cent after their a:randlather. 

The Pierini succe ... tory In the fteld 
of quality pasta manufacture developed 
along similar Unel. AI a pennlle .. lmml
Jl'Bnt from Abruul, Italy, Cae.are Pieri
ni arrived in Venezuela In 1949. Ten 
yean later he had become one of Sopth 
America'. larlest macaroni maken In 
addition to holdlnl aubllantlallnterelll 
In other bUllnesael. Married to a Vene
zuelan Ilrt and the father of four chll
dren( Mr. Pierini haa, within recent 
years, broulht over from Italy, his 
twelve brothen and .Iaten. 

SOth Annl •• nory Cpon Hau .. 
AI we 10 to pre .. , plaRi for a Fiftieth 

Annlvenary celebration are In motion 
at the V. La Rosa &: Sarti, Inc. Brooklyn 
headquarten, with lupplementary pre

A meatln, of the president. of two parallonl In the ftrm'. other ftVtl plant. 
of the world', leadlna posta manufac- acrou the country, accordln, to Vln
turen took place recently when Vincent cent S. IA Rosa, pre.ident. 
S. La Rosa of V. La Rosa &: Sons,lnc' l SUnday, July 2G wu chosen al the 
one ot the lar,e.t producers of molca- date to launch the Fiftieth Annlvcna,"'Y 
roni, .palhettl and ell noodlel In the of the bUllneli which II ons of the 
United State., prayed holl to Cal sare Jarge.t in the palta fteld and haa bee:! 
Pierini ot the Marina Pasta Camp.my, family owned and operated lor three 
Maracaibo, Venezuela, one of &uth Icnerationl. The Hatboro, PeMl)'lnnla 
America'. lop macaroni firms. plant and campul waa beln, converted 

The exteRllve La Rosa plant In for the occallon, aC'COrdlne to ·Mr. IA 
Brooklyn (one of Ilx In the country) Rosa, Into a "combination ItiJian FeIU
waa one of the places Mr. Pierini was val, County Fair and Family ReunJon." 
most eager to see on the occasion of 
his ftnt visit to the U.S. La ROIBI from near and far wut be on 

A V I P t r th I t 
hand to fonn a welcomin, committee. 

..• our 0 e pan was pro- , 
vlded for the dlsUnaulshed visitor who There will ~be ,food, tun, ,ames and 
wnl particularly Imprea.aed by the laCt (HlOuvenJn for ~t~' aect .~ulli. 
that thr. North. American pasta ftrm ,. GUesli may ,alIo tour .. fh.~ptiilt1and he r 
m ... ke:; ill o ..... n diu o.nd maintains a a part of the flrat pubUc 1nIpection of 
complete toot Dnd die shop. the mllllon doll.;ar ".trallht lino" con-

UnUOUI dryer, aecumulator, Itrlpplng 
and automaUe spalheUI welther and 
lonl loods continuous preu. Thll pro
duction sequence represents a slgnlfl
cant breakthrough In the pasta indus
try. 

In addition to food brokers, dlstrlbu
tOni, relatives and family friends, tho 
guest Ust Includes radio and tclevilion 
celebrities, representatives from adver
tising, buslneu and grocery publica
tions, local, Philadelphia and New York 
newspapers, syndicatel, wire scrvlccs 
and consumer magazines. 

Don A. Ste •• n. Retl." 
Don A. Stevenl hos ended a career 

of forty years with General MIIII, s 
large port of which was concerned with 
the company's Iraln and Rour milling 
business. 

Mr. Stevens was born at Devils Lakc, 
North Dakota, where he sun ownl ex
tensive farm propertle. with durum 
wheat the principal crop. 

At the time of his retirement Mr. 
Stevens was corporate admlnlltratlve 
omcer of General MUls' Flour and Spe
cialty Produels Divialon. and for the 
company's Tramc Deportment. Among 
his most important services to the mill
Ing Industry was his leadership of the 

Fine.t Quality 

DURUM 
SEMOLINA 
GRANULAR 
FLOURS 
Call Rey Wentzel 
MILLINll DIVISION 

newly formed committee on agriculture 
of the Millers' National Federation from 
III start In 1950 to 1957. From 1054 to 
1062 he served as chalnnan of thc RUlt 
Prevention Association and Its sueces
lor orlanlzation, the Crop Quality 
Council, of which he still Is a dln-ctor. 

C. F. Wallace Dead 
Charles Frederick Wallace, 78. co· 

founder of Wallace &. Tieman, Inc., 
died June 3. 

Mr. Wallace was active as an Inven
tor and scientist for over half u cen· 
tury. He held more than 80 patent s for 
Inventions In water treatment, clock., 
timing mechanllms, electric nashlnl: 
and radio beacon signals, Instrumenta
tion, and remote control and telemeter
lng sy.tems. In 1940, the National As
sodatlon of Manufacturen named him 
one of the nineteen leading Inventors 
In the n.s. Earlier, in conjunction with 
the company's other eo-foundllr, Mar
tin F. Tiernan, he received the Edward 
Longstreth Medal of the Franklin In
atltute, Philadelphia, for work In the 
field of chlorination. 

Walloce &. Tiernan's activities now 
extend to Hour treatment, preservation 
of fresh produce, chemical and phar
maceutical manufaelure. 

------. 

Mr. Wallace remained acUvcly at 
work In his loboratory untll a short 
time before his death. He was also 0 

member of Wallace &. Tieman, lnc.'s 
board of directors, and, for many years, 
the company's \'Ice chairman and see
retary. 

Gioia Acqul ... Inte.est 
In Roml Faad, Ltd. 

Gioia Macaroni Co. of Buffalo hus 
acquired a "substantial interest" in 
Roml Jo"ood Ltd., of Welton, Ontario, 
a suburb of Toronto. The extent of the 
acquisition wal not disclosed. 

Horace A. Gioia, president of Gioia 
Macaroni, wos clecled vice-president 
and director of marketing of Roml Food, 
and Edwin D. WoU, controller of Gioia, 
wal named to the board of the Ca· 
nadlan company. Samuel Sobara i. 
president of Roml. 

Roml Food was foundcd three yean 
ago ond Is a major producer of maca
roni products in Canada. Under the new 
arrangement, producb will be distrib
uted under both the Roml-Glola nome 
and the Roml name alone. The Canadi
an ..:ompony recently SUbstantially ex
panded Its plant, which now comprises 
70,000 square feet. 

DOUGHBOY INDUSTRIES. INC. 
SINCE 11S6 
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Macaroni Manufacture .. Mr. and" Mn. Leo C. Ippolito Mr. E. D. DeRocco 
Ideal Macaroni Company San Diego Macaroni Company 

Mr. and Mrs. P. F. V.,nlne, Jr. Bedford Hetlhla, Ohio San Diego, Callrornla 
American Beauty Macaroni Comrany 
Los Anleles, CaUfomla Mr. and Mrs. E. T. V11Iaume Mr. and Mrs. Theodor Schmidt Jenny Lee, Inc. 

Mr. and Mn. A. M. V.enlne Ct. Paul, Mlnnellota 
Schmidt Noodle Manufacturlnl Co, 
Detroit, Michigan 

American Beauty Macaroni Company 
Mr. and Mrs. Peter La Roaa Denver, Colorado 
Mr. and Mn. JORph S. La T.t0l8 Mr. Lloyd E. Skinner 

Mr. and Mn. L. S. V.gnlne 
Mr. and Mrt. Vincent F. La Rnn Mr. and Mra. H. O. Stanway 
Mr. and Mfa. John J. Cuneo Mr. Clete Haney 

American Beauty Macaroni Company V. La Rosa nd Son .. Inc. Mr. Roa Hounshell 
St Low., Mluourl Brooklyn, New York Skinner Macaroni Company 

Omaha, Nebmka 
Mr. and Mrs. Ralph SarU Mr. and Mn. L. R. Thunton, Jr. 
M:-, Bold Mrs. Michael V. VllInino Me .. Macaroni Company Mr. Jeny Slaby 
Am,ttcan Beauty Macaroni Company Haniaburtt, Pcn.lsylvanla Slaby Noodle Company 
Kin ... City, XaRIU Berwyn, IUlnoll 

Mr. and Mrs. H. E. Toner 
Mr. and Mn. W. A. Balle C. F. Mueller Company Mr. and Mrs. Alfred Spadafora 
American Beauty M~caronl Company Jeraey City. New JerHY Mr. and Mn. Emil Spadafora 
at. flUl, Minnesota Superior Macaroni Company 

Mr. and Mn. Nonnan E. Mleman 1m Angele .. California 
Mr. Horace P. Olola National Food Products, Inc. 
Mr. Anthony J . atoia New Orlean .. Loulliana Mr. and Mn. Joseph Scarpacl 
Bravo Macaroni Company Viva Macaroni Manufacturinl Co. 
Rochester, New York. Mr. and Mn. Andrew J . RullO Lawrence, Mauachusett. 

New Mill Noodle and Macaroni Co. 

Mr. and Mrs. Albert Bono, Sr. Chlca,o, I111nollo 
Mr. and Mn. Albert J. Welu 

Mr. Albert Bona, Jr. 
Mr. and Mrs. John P. Lenen Mr. Richard Wei .. 

The John B. Canepil Company Welu Noodle Co. 
Chlca,o, lJIlnola o B Macaroni Company 

Cleveland. Ohio Fort Worth, Texu 

Mr. and Mn. Kenneth J. Forbel Mr. and Mrs. L. A. Marano Mr. Robert WUllam 
Catelll Food Product., Ltd. PhDadelphla Macaroni Company Weltem Globe Products. Inc. 
Montreal, Quebec, Canada PhDadelphla, Pennsylvania 1m Mgele .. CaIJfornhl 

" Mr. Jame. T. WUlIama, Jr. Mr. and Mrs. Ernelt Scarpelli Mr. and Mn. John P. Zere.a, Jr. 
Mr. Robert H. Williarna Porter.Seupelli Macaroni Company Mr. Peter Zerela 
The Creamette Company Portland, Orelon A. Zerela'. Sons, Inc. 
Minneapolll, MinnelOta F.lr Lawn, New JerHY 

Mr. and Mrs. Nichola A. Rou.l 
Mr. and Mrs. Enleat Ponce Proc:lno-ROIIl Corporation Mr. and Mn. Robert M. Green 
EI Paso Macaroni Company Auburn, New York National Macaroni Manutacturen Awl. 
Et PalO, Texa. PalaUne, Illinois 

Mr. and Mrs. A1 Raverino 
Mr. and Mn. Vincent DeDomenlco Mr. Ernest Ravanno Mr. Jamel J. Winston Golden Gralnl ),hcaronl Company Mr. and Mn. WIlUam J. Fresehl Jacob.·Winston Laboratorlel, Inc. SeltUe, WuhlRl:lon Ravanno and FrelChi. Ine. , 

Be Loult, Miuourl 
New York, New York 

;t Mr. ond Mn. VJncent DeDomenlco 
Golden Grain ,Maearonl Company Mr. Albert 1'. RoblUo Mr. and Mn. Theodore R. Silla 

Sun Leandro, CaUfomla Ronco 'Foods Theodore R. SUit and Company 

Memphil. TeMelRe Los Anaele .. CalUomJa 

Mr. ArvUl E. Davia 

• Gooch Food Products Company Mr. Henry D. BOlli, Sr. Miu Marian Laylln 
Lincoln, Nebruka Peter Roul and Sons, Inc. Theodore R. SIU. and Company 

Braidwood. IlIlnola New York. New York 

" Mr. and Mn. Robert I: Cowen ,', 
MI'. and Mn. Melvin Golbert Mr. and Mrs. E. Bonzon', Jr. Mr. John Bohan 
A. Goodman and Sona, Ine. Ronloni Macaroni Company Theodore R. 8111. artd Compaft¥ 
Lonl Island City, New York Lone: Island City, New York Chlcaco. JUlnolJ 1 .. 

Mr. and Mn. Get)e Kuhn 
Amber Milllni Division -
Fanners Union G. T. A. 
St. Paul, Minnesota 

Mr. Conrad Ambrette 
Ambrette Machinery Cortloration 
Brooklyn, New York 

Mr. and Mrs. C. W. Kutl 
Mr. and Mrs. Don W. Knutsen 
Archer Daniela Midland Company 
MinneapoUI, Mlnne.ota 

Mr. and Mn. Leonard Ballal 
Ballas Ell Products Company 
New York. New York 

Mr. Joseph SanU 
BralbanU • Lehara Corporation 
New York, New York 

Mr. and Mn. WillIam Berler 
Tn.e Buhler Corporation 
MlnneapoUl, MlnnelOta 

Mlu Mary Campanella 
Mrs. Jack Campanella 
S. Campanella Sons 
Jersey City, New Jersey 

MeufI. John and Dennll Amato 
Clermont Machine Company, Inc. 
B~klyn. New York 

Mr. and Nn. A. A. Sadok 
Colorado Millina and Elevator Co. 
Denver. Colorado 

Mr. Gene Hayder. 
Crop QuaUty CurJIldl 
Minneapolis. Minnesota 

Mr. and )tn. Joseph De FranellCl 
Mr. and Mrs. Nat Bonrempi 
De FranellCl Machinery Corporation 
Brooklyn, New York 

Mr. Gunther Doerfert 
DilUUation Products Indultriel 
Rochelter, New York 

Mr. and Mrs. Ray Wentzel 
DOUlhboy IndUitnel, Inc. 
New Richmond. Wisconiln 

Mr. Jamel R. Aftteek 
Wm. Penn Flour MUla Co. (Doulhboy) 
Bala Cynwyd, Pennsylvania 

I Mr. H. H. Lampman 
Durum Wheat Inltltute 
Chlcalo, IUluoll 

Mr. and Mrs. T. F. Sanlcola 
FaUlt Packaaln, Corporation 
Brooklyn"New York 

" Mr. and Mrs. Evans J. Thom .. 
Flaurinl MJUI Company 

Washin,ton 

Mr. W. A. Lohman, Jr. 
Mr. and Mn. R. L. Vessels 
Mr. and Mfi. H. L. Ross 
General Mill., Inc. 
Minneapolis, Minnesota 

Mr. B. N. Hempel 
General MIlII, Inc. 
Park RldKe, Illinois 

Mr. Lynn Burke 
Mr. P. M. Pence 
General MIIII, Inc. 
Palo Alto, California 

Mr. Jeny Foley 
Grimth Laboratorlell, Inc. 
Union, New Jeney 

Mr. and Mrs. John T. Henningsen 
Hennlnlsen Foods, Inc. 
New York, New York 

Mr. Charles M. Hoskins 
Hosklnl Company 
Libertyville. 11l1nol. 

Mr. A. L. DePasquale 
Mr. and Mrs. T. M. Butorac 
International Ml1l1ug Company, Inc. 
Minneapolll, MInnesota 

Mr. and Mrs. George Hackbulh 
International Mllllng Company, Inc. 
Chlcalo, Illinois 

Mr. lind Mfi. S. F. MarHato 
International Mllllng Company, Inc. 
New York, New York 

Mr. Ralph Frank, Jr. 
Mr. Richard Frank 
Lawry'. Foodl, Inc. 
Loa Angelel, California 

Mr. and Mn. C. Daniel Maldarl 
D. Maldan & Sonl. Inc. 
Brooklyn, New York 

Mr. Alexander Frank 
McCarthy and Aasoclates 
New York, New York 

Mr. M. E. KriKel 
Mon8rk ElK Corporation 
Kanllli City, Mllsour! 

Mr. and Mrs. H. A. Cooley 
Munson Bal Company 
Cleveland, Ohio 

Mr. and Mfi. William A. Drczden 
North Dakota Mill and Elevator 
Grand Forkl, North Dakota 

Dr. and Mn. Kenneth A. GUlel 
North Dakota State University 
Farlo, North .Dakota 

Mr. and Mrs. P. E. n. Abrahamson 
Mr. and Mrs. J ames Ole Sampson 
North Dakota State Wheat Commission 
Bism~t(' k, North Dakota 

------. 

Melslll. William and Hugh Oldach 
William H. Oldach, Inc. 
Philadelphia, Pennsylvania 

Mr. and Mrs. L. S. Swanson 
Mr. and Mrs. Mark Heffelfinger 
Peavey Company FluJ.r Mills 
Minneapolis, Minnesota 

Mr. and Mn. Geurge L. Faber 
Mr. and Mfi. William H. Grady 
Peavey Company Flour MIIII 
Chicago, IlIInoll 

Mr. and Mr •. David Wilson 
Peavey Company Flour MUls 
ManhoSlet, L. I., New York 

Mr. and Mrs. Chotles C. ROSlotti 
Mr. Frank Prime 
ROSlotti Lithograph Corporation 
North Bergen. New Jersey 

Mr. lind Mn. Robert Van Gelder 
ROSlotti California Lithograph COrti· 
San Francllco, California 

Mr. and Mfi. H. F. O'Slntcr 
Standard Brandl. Incorporated 
Chicago, JIIlnol. 

Mr. AlvIn H. Kenner 
U. S. Durum Growers Association 
Leeds, North Dakota 

Mr. and Mrs. John "Bud" Wright 
U. S. Durum Growers Association 
Edmore, North Dakota 

Mr. John L. Guatelli 
Mr. Joseph Pette 
United States Printing and Lithograph 
Division or Diamond National Corp. 
New York, New York 

Mr. Loul. E. Kovacs 
Vitamins, Ine. 
Chlcalo, Illinois 

Mr. I. P. JUtschel 
Wrllht Machinery Company 
Division or Sperry nand Corporation 
Ridgefield, New Jeflcy 

Guelll and Speake .. 
Miss Julie Kay Dunkirk, :Fargo 
Mr. and MI'8. R. E. Pritchard, Chicago 

FroM the Den ... arca: 
Mr. and Mrs. Loyd L. Thrapp 
Mr. and Mrs. C. R. McCotter 
Mr. and Mn. Jack B. Kennedy 
Mr. Earle Slmm!: 
Mr. and Mrs. Don Dennett 
Mr. Murlo Lam 
Mr. and Mrs. Ed Wutson 
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Weiss 
Noodle Company 

Solves Bag 
Package Problems 

with 
Wrigh ® 

Wei"" Noodle COlllpany of Cleveh",,], ]!I'ogressive 
piuneer in the nootlle iuuustry, sets cfficicllCY 1'ee· 

ortlK ill flexihle puckugillg. 'V ciss fouud the nuswer 
, , , the Wril(h'l'win wcil(h/fol'III/fill170 LV, 1.'hi8 

I'olllpletely outomntie sistelll pl'o<luec8 n tight 
package, No slack, No excessive air ill the bog, 

IlIIpOl'tnllt: the WI'il(l'1'will will hnndle 011 width 

cnts of lIondles e,'en .. xtl'll fine II]! to six inches 

)ung. AmI the wciJ,:iliug' nccul'Ilcy is precise. 

Unique feed Ul'l'UIIg'CJIICllt miuimiz(ls lJl'itigillg lllld 

81)('ed. the lIoodles ill nnl','ell flow to fonl' IIy-Trll

Lee® weil(hcl'B which IlI'ccision net weigh nnd fill, 

Oct. eOIIlI.le\e d..tnilB fl'OIll WRIGH'l' UACHIN

EHY COMPANY, DIVISION OF SPERRY 
H A XD GO iU'OJ INl'ION : n'Jl'h1illi:'N orllilClll'olinlL 

'\ " ~ .. 

WRIGHI NT. A COIIII'1<'ld,l' nutOlllnli" 
weighillg sYHtcm fur pncknA'lllA' lHlH'n

l'oni umlllootlics ill l'urtullS. Pl'uvitli's 
you with }u'ccisioll wciA'hillA' 1ll'('\H'UI')" 
ot high speedB, A 1"'0\'('11, Ilep!'I"ln"lc 
system fcntlll'ilig contillllons cnl'ton 
hOlldling omlll!'odllct fluw, 

WRIGHI NT II. ])I'"i~I\(,11 "CII' 1I', 'i~h
ill~ unel IIIll'kHJ,.dH~ IIUlClIl'tHli IIl1tl ~()IIIC 
tnU'I'mf IIUlIIlh'K in Knlllll,'l' ~i1.(·tt (·III'lull~. 
l .. ikl' tht, \\~l'iJ.!'ht N'l" thit; IIll1tlcl has 12 
('h.t'tJ'Ouic wcij.thillJ,t IWllds 1II1111l1tl'11 Ull n 
1'lItntillJ.,t tm'ret. JliJ.dl sp"l'cl w('i;!'hin;; 
lIC't'l1l'lll'.'" • 

for accurately filled cartons 
••• Wright also has the answer 

13UA'8 01' (!Ill'tU1I8. You ('HIl \\'ei~h HlHl lUH:kuJ,tc 

yOlll' pl'olhU'ts 1I10l'C (·ffit·i<nltly with 'Vl'iJ.,!'ht 
equipment. J .. OIIJ.!' Y"UI'H uf CXIJ(II'it!IIt'C ill the 
pnckuj.tiuJ: muehilllll',\' hIiSilH!S,"l, pIns til(' luh'st 
know-11O\\' ill hnlllllillJ.,!' nomll,'s nml IlUlCnl'tHli, nl'C 
fit yonI' cmuIlIu1lt1. \Vc \\'('ll~mno tho oppul'hmitr 
to l'CCOJllltlCHtl the mnclliJU's 111111 lnyont hl'Kt 
fmitctl to yOUl' pl\l'titmlnl' l'CCjui;'(I!lIl·utS. 

WRIGHT 
DIVISION OF 

SPERRY RAND 
OUlell: Rldcefield, New Jersey: LaGrange, Illinois; Ourhanl, North Carolina 

Southwtsl RtPfeu"tlliY,: I Wnl C..uII\H;:f:s(;lI.h"~ : I C;i'lld.' · I, Cltll B,itli" lAd Conlinent: 
H',..>Id Slfph~n~, MinH SItes & (n£iIlH.inr: COIrPdn~, I'Ji:htj:\, Ltd , lVIIRhi fl'lc/lI".ry lid . 

, Ka"sn CII, 45, rAil, S.n l/<ll";SCO, 10' llr.rC1,l, POl lil"" !UIO~ID 6, :: \:'11... COlllb:o(I.\, ,'li ' ':' ' J 

------, 
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Good Packa,. Dealln ' , ," 

J . Cordon Knapp ~ently l1ated these 
ten requlaltel for good package dealan 
In the publication Industrial Market. 
Inl: . 

1. The Packala deilin should clearly' 
Identity the product· and It should do 
10 from every an,le. ' 

'I. The de.I,R .hould also Identify the 
eomp •• o)', Package .urfaeel are ad 
apace. You wouldn't leave company 
Identiftcatlon out of a maga:r.ine ad, 
would you7 

3. The deal,n should cleady be re. 
lated to other elementa of company 
,r.phlca. Induding trade mark. lo,(). 
type and advertising . 

... All Important clementi of the de- . 
al,n .hould be eol)' to see and read. 

6. The de. I,n should be tied Into the 
atockln, needa of the dlatributor or 
wholeaaler .. well .. the URI'. Paru 
numbers and product namea ahould be 
dearly vl.lble. 

e. The deal,n .hould be intelUgently 
related to the handlin, the packale 
will receive. 

7. Effective Ule should be made of 
color In printinl and In liner stock. 
Color COlli little and does much to help 
Hll. 

8. The deilin on the packale should 
be related to the Ule of aealing and 
wrappinl materials. Effective desiln 
can be ruined by a Iwatch of lummed. 
tape uaect to close the packale. 

9. All oulaJde visible surface. and 
flaps mould be utlllzed. to do an appro-
priate Job. 

10. The delllG Ihould have eltheUc 
appeal. in Induatrtal as well al In con· 
sumer packalln,. 

European PackagIng 
Folded paperboard boxel without 

windowl am the moat common type of 
patkalln, for macaroni product. in the 
Ilx countrica or the Common Market, 
representing ab(,ut 35 per cent of the 
total, accordillc to our correspondent. 
About 30 per' cent of the packages are 
folded paper buxes with windows. Cel
lophane bali occount for about 27 per 
cent of the tothl, and other types 8 per 
cent. 
Package TYPe 

Boxes Without 
Franc. Ger· Bwlb· 

IDaIlf erl&nd 
Window. 
Boxe. WUh 

46 

Windows 25 
Cellophane or Film 21 
Others t,:_6 

• • 
5' 
41 

• 
10 
15 
13 

loo<J' loo<J' 100% 

In the U.S. cartOM are predominant 
In the Ealt, flexible paWlille on the 
Welt Coast, and a mixture of the two 
In the Mid welt ond South. 

N.w Id.al Cartan. 
Followlnl on the SUI:CeIl of the intro

duction of their Una of rededaned car
toni for itl standard macaroni shapel 
.. well al for lome of III apeclaltiel, 
Ippolito's Ideal Macaroni Company haa 
Just introduced two new cartaftJ, one 
for Rosettes and one for Jumbo Shell.. 
No .• 0. 

Each of the cartonl hili been desJ,n
ed and produced In full color Utho,ra· 
ph, by RouotU Uthovaph Corpora. 
tlon of North Berlen, New Jersey. De
Ilena fealure the lame prt!IU,e treat· 
ment camblin, of eye level perspec.
tivel of the prepared product with dec
orative table lti.tlna:1 in the back. 
lround. 

Durum Growen A.-Iatlon 
Alvin Kenner of Leedl, North Da· 

kota, Ja prelldent of the U.S. Durum 
Growers Aaaoch,tlon. Vice prealdent 11 
Ray Klindworth of Feuenc1en, and 
Richard Bounden of DO)"on II .ecreuuy. 
trealurer. The Board 11 composed of 
seventeen dJrectors, twelve of whom are 
elected from a1x dlalrlctJ in North Da· 
kota, four from the dlJlrlctl of Cau
fomia, Montana, Minnesota arid South 
Dakota, and one at larse. Dlatrict rep
resentation b based on membership 
and durum production In each dillrld. 
The Alloclatlon JI IUpporttd by 0 $5.00 
voluntary mcmbenhlp. ' • 

. ' 

The Deleret Newl and Salt Lake 
Teleeram report. that the Kearna North 
Slake. Keama, Utah, of the Latter-Day 
Sainll Church (better known AI Mor
mOM) h .. been operatln, a macaroni 
plant lor the put eight montha, and 
intends to produce 100,000 poundA of 
product for III welfare pro,ram thIJ 
year. 

The plant is the old Salt Lake Maca. 
ronl Company run by Joe Mayo for 40 
yea .... He now aullt. with production. 

Manaeer of the project I. BJahop 
Ernelt L. Adama. Until the Stake 
acquired the macaroru plant, BJahop 
Adama was a machine operator In Q 

brick. yard. "Actually, maldn, maca. 
ronl II not too dlfl'erent from the brick. 
makin, proeeu," the BlIhop JaJd. 
"And I alrndy knew cnouah about 
machinery to keep thl' plant operatlnl 
properly." 

They are ullna the old batch method 
with hydraulic equipment, and dryille 
on tray. In a 112·hour Ichedule for Ihort ,,,,,,, 

Packasills work JI done by volun~ 
teera. The plant can produce up to three 
tona of macaroni product. per day; . ' 
SII •• r Annl.,ncIIY, 

Mr. "and IlIi; ciw ... c. 

Enllewood, . New JT~',,~::~l"~ theIr twenty-ftfth wedcUna 
at a reception. on July 

-' '-""---~-

0; HAVE YOU HEARD ABOUT RE9IFUME? 

Crawling Inseots Have! 
AND 1T'9 91MPL Y KILLING THEM - - -
~LCI •• • Reslfume Is a new resldual·contact Insecticide for control 
~f all types of crawling Inseels like cockroaches, ants, beetles, etc. It 

features the fumlgant·llke action of Vapona (DDVP) and the staying power 
of Dlazlnon. Available In 6, 35 and 55 ga:, drums. 

For further Information on all .... t Control Tool. contact: 

DII.' __ ltk 
P. o. BOX 9502 ' ST. LOUIS, MISSOURI fi3161 

JACOBS·WINSTON 
LABORATORIES, Ilc. 

BST. IUD 

Comulfin. and Analyf/cal Chamill., .pedali.l", 
In all rMfter. involv;~ fhe .aam1natlon, rwoduo
fion and I.belin, 01 Macaroni, Noodl. and au 
Product .. 

l-Vihnlllni and Mln.rall Enrlch .... nt A ... ,... 

z-III Solld •• nd Col.r Seoro In rll', Y.lkI ••• 
III NoodIH. 

J-SeMOU ...... d flour An.I,., •• 
4--...... , ... d ..... ct Inf •• tarlo .. In" ... lla.le .... 

Mle .... .,lc A •• "IO •. 
5-SANITARY PLANT INSPlCYIONS AND 

WRITTEN RIPORn. 

In the September IlIue: 

- ------. 

James J. Winston, Director 
I S6 Chambers Street 

New York 7, N,Y. 
Re.d tho MACARONI JOURNAL 

P.O. Box 336, Palatin., lIIinoi. 60067 
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Buyers Hold Workshop 
At Super 'Market Convention 

"Hull & 101 .. " approach taken In dllCulllon of luylng Problem. 

Ono realon Stop &: Shop likes the 
buylnl committee Is that if an Individ
ual buyer ".:ets wined and dined a lot, 
and feel. he hal to do something for 
old-Ume's aake and a sirloin steak, he 
ean'L" . 

TbJs .. felUant of the IrouP approach 
was pointed out by Donald Gannon, 
executive vlc:e-prealdent of the chain, 
during a workshop leulon on "How to 
Do _ Better Job of Buylnl" at the 
Super Market Institule convention. He 
lald the buyinl committee plovJdes 
exceJlent trainJng for younl buyen and 
takel preuure 011 both the salesman 
and the buyer. 

In addition to Mr. Gannon, workshop 
lpeaken were Sidney Kohl, vice-presi
dent, Kohl's Food Stores, Milwaukee,. 
and Paul Levlten, secretary, Great 
Scott Markeu, Pn.vldence, R.I. 

Mr. O.nnon mid that if a mleaman's 
c.lls are unneceaaary, the buyer Ihould 
be able to tell him to slop making such 
calla and should be backed In this stand 
by top man_lement. 

Amon, the reasons the buyer must . 
let more out of an Interview today than 
ever before are Inereaced manufacturer 
competlUon Involvlnl multJplicJly of 
new items, new .lu. and .hapes and 
monufoctuter duplication; oventoting 
and area1r, competition In the retall 
fleld; an increa' c of more than 350 per 
cent in .. ll!ame.}'t caUs tlnce 1950; the 
Increased eXpi.flID of doinl buslneu; 
the ptannln, v! aales, a!ld. calls from 
the "eld and ' Ultomer complaints. 

From a dln rlbutor's viewpoint, he 
pained out, a ~O·mlnute interview costs 
about $15, plu ~ lIlht, heat, power. sec
retaries Dnd olner expense •. This adds 
up to $7,[;00 for 600 interview. per 
week, "merely for the proccain, of 
Item. olrered :.nd the dt.culSlon con
eemlnl them." 

Slop and Shop Polley 

To .cut unneccssiuy time from intt:r
"Iews, Stop &: Shop policy Includes: 

I. Duyen ahould Inilit Ilronat.r but 
politely that the talesmen have 'IOme
thlna of real value to presenl 

2. Interview all solesmen. _ 
3. Do not interrupt buycrII with tele-

phone calb durin, interviews. 
4. Tty to let buyen' line. 10 a .. lei

man can lee one buyer and complete 
hll bustne'" 

5. Encoura,e .alesmen to vl.lt every 
two month. even if they have nothing 
to present; keep the maximum to once 
a month unleu there 1a lOmethlna new 
to dJlCUU. 

6. Insi.t that the .. IHman 8lb out a 
new Item .lIp before he reaches the 
buyer't desk. 

Mr. Levlten deacrtbed the operation 
of Oreat Scoll, which purchases 
throu,h III wholesaler. They be,an con
verUn, to 0 discount operation a year 
0'0 when they had ellht Itore •. 

When Great Scott converted, It dl.
continued about 1,000 IteDll. The en
suln, problem wal how to keep out-of
.tock to a mlnimum because of the 
lreatly Increued movement of the 
Item. which were retalned. The finn 
chanled to very deep ,ondolu and 
placed another rowan the Door In front 
of the ,ondola. In addlUon, moat Ito
cery Item. are tray packed. 

~urer RKOIDIDfDda 

Ahhou,h it buys most at it. ,rocerle. 
from a wholelaler, Gft.t Scott hal it. 
own lrocery buyer. He teet S0-40 wei
men every Tttunday. The buyer c::annot 
add or drop an item on hil own, but 
must present. hi. recommendations to 
the director of merchandl.lnl, who 
p~s them alon, to the (rOCel')' luper
visor. 

Each aale.man ,eta 10 minute5 with 
the buycr and a timer" used to ilollce 
this polley. 

In addition to the weekly buyinl: day, 
the buyer schedules conferences Gt his 
convenience to dlscuu special prum~ 
tiona or deala. 

Great Scott holds two meetlnll each 
; 'Week for buyen. One, on Thursday, la 

a buyer-.upervlJor meetin,. Another, 
on J-l0nday, Involves only lroc:eries. 
. . Mr • . Kohl, who b an attorney, dJ .. 
cussed ''Thf! Lela) Aspect. of Buylnl," 
Ineludlnl lOme of the ramlftcations and 
nltrlctlolu of the Roblnson·Patman 
Act. 

qUeltion from the Tom Costello, Rival 
Packtnl Company. He wal concerned 
with the problem a Imall producer hu 
when he Introducel a lood product, 
backed by aumclent data, but II turned 
down by the buyer unm demand b 
built up for the item. 

Babb', Au •• r 

Mr. Gannon'. bou., Sidney R. RabbI 
spoke up in an attempt to provide a 
hopeful anawer to the problem. He said 
relaUen mUlt thlnk of the probleDll of 
the small manufacturer, nol only In 
tennl of the "bll IUY" who hu the re
,oureel to promote hll own dlstribuUon. 

There are thoUlandi of inlenloUi de
vicel that can be wed to let distribu
tion, Mr. Rabb md. IOThe bll problem 
,. that folkl let .luck on their product, 
think It'. the ereltelt and don't under
.t:md how the buyer can't alree. The 
manufacturer mu.t think In term. of 
the buyer'. problem and attempt only 
what he can do well. He ahould not ex
peet the dlltributor to .olve hll prob
lem!' 

In answer to another queaUon Mr. 
Leviten .aid .. lesmen see the Great 
Scott buyer, rather than the whole
.. Ier on hoUday deal. and price .d
vance. and decline .. Thl. b done far 
enoulh In advance .0 there I. proper 
coordination. 

When asked about the value of .helf 
extenden, Mr. Gannon aald they can 
multiply movement on an Item flve or 
tix time., but if overdone live a .tore a 
cluttered look and present .ome danler 
of cultomer Injury. 

DroppiDg A Produc:l 

The question wu raised If there were 
rule. of thumb for droppln, a producL 
J. S. · Dillon &: Sons Store. Company, 
Hutchhuon, Kansa" doet not use rule 
of thumb, Charlet Schmucker an
awerecl. It leUll heavlly on flfUl'H and 
"play. no faVoritism with men or com
panlea. tt U an Item doet.n't move or II . .......00" product. It 11 dIOpped. 
Generally, he aald, when a product ... 
.addecl another In the 18me tate.DrY, 

::althoulh not neffaaarii¥ from tlJ.e aamo 
manufacturer, if dropped. 

Kina: Midas now offert you the most complete line 
of durum products In the Industry-tlrt total fanlt 
of ,radu and cranulalions. Whatever your spe
cialty, King Midas has the riBht product for you. 
. That', why our standardt aa a supplier have to 

be &0 high; why we maintain the moat complete 
laboratory facilities; why we back up our line with 

a continuing testing and quality control progl :lm 
that reaches a1l the way from scientific wheat 
selection to product development research. 

Look to King Midas {or the most complete lme 
of uniformly hlBh·quality Durum Products avo!il
able-anywhere. Peavey Company Flour MIIII, 
Minneapolll, Mlnnesotl 55415. 

..1tfiig 7IIJiJI» DURUM PRODUCTS 

. FLOUR MILLS 

.. 
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Reports From 
S'upermarket Institut~ 
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'Convention , , 

,-' . ... 
other colllumer ,oodi Indultry," he 
added. 

Mr. WUU. retened to the openlnl of 
the New York World'. Fair and noted 
the chan,e. that have taken place In 
the food Indu.tJy .Ince the Jut New 
York World'. ralr In 1030. 

"Who would bave predJc:ted in 1938 
hili I. Willi when we had lOme 2,000 avallable 

Food I. A largaln Item. sold mOllly In mWI ....... th.t 
The one penon whom the food. In. 2a yean later we would have thouaand. 

dUltJy mutt alway. pleaae iI Mrs. Con. of beauWul IUper markeu all over the 
sumer. She mutt be served well wltb Unlted State. leUln, lOme 8,000 . or 
every purdtaJe, Paul S. wun., preaJ. more ltenu? With thiI kind of II'Owlh 
dent, Grocery Manufacturen of Amer. record and chan,e. In dBlribulion 
lea, Ine. nld recently. methods, who will riak the ,ueu of 

Speakln, at the openJnl lmleheon of what the .ltuatlon wUJ be 10 yean from 
the 27th Annual Convention of the now?" he nld. 
Super Market Inamute, Mr. Willil noted "One thlnl I. lUre, we wJll have con· 
that the food Industry iI servin, the \ tinU,?1 chanle~ ~d the f~ture lU~u 
conaumer welL "AHhoUlh the cost of of a penon or ot'lJ,nJuUon ~wlll de-- t 
lIvlna has risen 15 "ler cent in the lut pend lar,e.ly on how well they will 
10 yeln, food i!,onUnuel to be a bar,ain. evaluate ,~e trends and keep pace wJlh 
American tanilUel are .pendinl U proareu, he added. 
centl of their present after-tax income 
dollar for foOd .. compared with 22 Retailing Re.alutlan 
ecnU 8 decade .'0. For tbl. 19 cenu, 
which iI an all-Urne low, the colllumer 
II ,etUnl new and Improved food prod· 
ucu In ,nater varieties and abund
ance," he nld. 

"Modem pack'lin, and Improved 
distribution taclUUe. have made pea
Ilble the el:tension of leoaraphle mar· 
ketlnl area ~: for jlC!rilhable and lealOnal 
producla the y. or around, and also 
made pOlllble 1 Ie markeUnl ot many 
new Hem •• " he added. 

ValJ. of Cooperation 
Mr. WUlls pa d tribute to the .plendld 

teamwork COOP' rallon all the way from 
lann-to·table , the food indUitry. 
"Thcre II u tull apprecIation of the In~ 
tctdependency <,f each Ie,ment of the 
Life LIne upon me another. This II one 
of our lreat II rengths. Our fine rela- . 
tionshlp hal cvme about because we 
have been mcetinl together tor years 
and therefore hove an understandlnl of 
each other's problems, and a full ap
pn.oeiotion of Ihc value of cooperaUon," 
he sialed. .. .:1, ' 

"We ('Ian be proud of our lood man· 
agement at all le\'els and that Ii wh~' 
our operations I1re 10 emclent, and mnr
lIins are lower than Ihey nrc in any 

A third retail revolution I. In the 
maklnl-and the .hape of thin,. to 
come Include. the ,upe:nnarket beIn, 
u5ed aimoat excJUJlveJ,y for merc:han
dWn, and chee.klnl out food itemJ. 

"'All procealnl, packa,lnc. ·prieln •• 
preparation tor ule. accountlnl and 
backroom .torale fUnetiolll w1l1 be 
moved from Ihe .tore to a dl.lributlon 
center or lOme other centralized loca
tion." 

TheM prediction. were made by 
R. W. Hoecker, ot the Departmer t of 
A,rJeulture'. Alricultural Mark lUna 
Service at a work.hop aeulon 0 the 
Super Market In.Utule. Hil pro,l OIU
catiolll were aeconded by Dale AI der· 
.on of the urne aervlee. 1 

The fint \wo revolutlolll were seU 
service and the .upennarket. 

Mr. Hoecker lilted aJx advantalel of 
centraUzlnl funcllolll 10 that ultimate
ly most retail.tore. will become telling 
are .. with little backroom apace for 
procelllni meat. preparinl produce for 
.. Ie and .torale of l~rJe.. i 

1. InereD.lng IDOOr efflclency. Small 
crew. or Indl\'ldaul worken with a 
multitude of taskll lte not very ef-
11cilmt. 

, 
2. Better ute of machine. and faeW

ties can be acc:ompllahed In a central 
locaUon where ·they can be used to full 
capacity, unheard of In Individual 
unIta, 

S. Clerks can be hired and trained 
for the IOle purpose at muchandlain,; 

... Better achedulln, 01 produet., both' 
periahable and nonpertababJe 11 pea
alble. 

5. Sclentlftc control or quaUty, with 
better aradin" u.nItaUon and retrlll,.. 
aUon will lead to leu wute, lonler 
meU We. bettu pack'le appearance 
and better quality to the colllumer. 

6. Deliverie. can be combined to re: 
duce their number and to reduce per
lonnei time h~ .tore reeeivinl. , ' . ., 

.,.,..w.rabla CodI 

Mr. Andenon declared that there are 
a multlude of tnnaferable costJ. Much 
time 11 apent in the Ilore on Job. whleh 
could be done more eBlelentiy else
where. , 

"We e.timate," he aa1d, "that about 
one--thIrd of the total .tore labor coat 
can be removed to .orne other loeaUorl. 
About tw~thlrd. of total .tore paWI
In, IUpplies COIIJ can alao be .blfted." 

"Prepack produce _tao allo ... lOme 
opportunity to &hltt apace, but lea than 
for the meat department. We eJtlrnate a 
30 per cent baekroom apace IIvinl tor 
ahltUng produce prepackallnl." 

Looklnl at the produce department, 
the Department or Alriculture omelal. 
aaJd that baUed Item., tray pack Item; 
and bananu coat the .tore In overhead 
labor, ah1pplnl contalnen and ma~ 
terials 6, 8,2 and S centl respectively. 
Central warehouse coati would be .. 
4.9 and 1.8 centl re.pectlvely. a iavln; 
of 31 per cent of retail coat or a IIvln, 
of 14 per cent of produce .. lea. 

Savini throulh central packa,ln, of 
meat would amount to flve per cent of 
the meat sale. dollar. 

Grocery departmentl lend them-t 
Rive. to lOme centrallud proceulna. 
It ~ IUlleJted that mathInu could 
be ,~eloped to pricemark cuea in the 
warehouse. A machine could aiao"be 
URd to cut cues. ". . I .• I 

, • . I , .... k..;ull;ur,t 
Mean. Hoecker and Andenon eatI. 

mated tb,t In .. n .Iore dolo. tsb,ooo, 

1,500 clle. could be marked at the 
warehou.se level. 

Because at ehlnges In .ome store 
functions, supermarkets themselvc. 
will chan,e. 

It Is eXpected .helvlng will Improve. 
Longer .helf lite wlll permit more mills 
display •. 

Store. wilL ~ more finishing of tood 
producta. Detrn'ateasen. luncheon eoun
ten, ba~ng of frozcn bakery product. 
wlll oIter some opportunity 10 provide 
activity In the market and handle .pe-

t ., cial foro !ervlce problem •. 
Checkoul.l can be made .maller, with 

automation of ring up and bagging. 
Cemal Prcea.dnlll 

. . .. When asked how .oon 30·liO per cent 
of the auvermarket industry would be 
In central pmceulng. Mr. Anderson re
plied thai he thoulht It would be Q 

rapid developn:-ent, but lave no time 
estimate . . 

Operators &howed conllderable con
cern about unJon problem. over central 
p~n,. 

Mr. Hoecker pDlnted out that In many 
Item. labor hu 'already accepted een

' lral proCesslnl without· much. tuu. He 
;, I8ld he! expected Ilbor to 10 *nl with 

\- central proceuinl. althou,h lome 10-
cala,would probably cauae delay. 
Th~'speaken aald It would be nece.

I8ry to do an educational Job, not only 
with the union. involved, but with all 
penonnel. 

How To P .. lent 
PrOduct to Buyer 

At a seulon of SMI there was a panel 
d1scuulon concerned with presentinl 
products to buyen. 

Mr. R. 1.. HUeman, vlce-pre.ldent, 
Jewel Tea Corilp'any, Melroae Park" 
UUnol. IUliested that local manufac
turer representatives and brokerage 
KrouP' fonn eommUtees to dlacuu their 
Irlevance. with Individual chains. He 
told sale.men not to be afraid to criti
cize buyers to retail management. 

He .ald that some manufacturers 
have not kept pace with IndUstry 
chanles and must realize that today the 
Industry Is one of total marketing, not 
ju.t buylnl and selllni. 

A..lngle store operator sold hi. two 
concerns In the area are the .alesman's 
lack of consideration for the retailer's 
time and hi. being unprepared when 
he makes a call. 

One manufacturer aald the buyer 
often lan't quaUHed to preaent the man
utacturer'. case to the buying eommit
tee and .. ked why committee won't 

·'Uaten to direct presentation. by manu-
facturen' representallvel. t~ 

Mr. Hileman anawered. with. ~e 
think W. our reaponalbUlty to have 
quallfted buyen to tatk to qualUled 
saleamen." 

Mr.l1 Calvln l M. Newman, pn!ddent, 

Hinky Dinky Stores, Omaha, NebrDska 
acknowledged that the buying commit
tees need Improving, but went on to 
'ay, ''The buyer makes more decisions 
than you think. When he says he'll pre
lent It to the buying committct'. he 
probably has already decided 10 rdect 
the Item." 

It's difficult for one buyer to tum a 
slliesman down, Mr. Donald Gannon, 
executive vlce-presldc~I, Stop & Shop, 
Boston, pointed out. The committee 
sy.tem permits Ihe Item to get a good 
lolnl over. ''The bUyer represents you 
much better t1:.an you realize," 

A gruup of suppliers wanted to know 
when buyers arc going to start IIlten
Inl to advertising plans and take the 
preuure oft of preS5ure deals. One an
.wer wa. Ihat the nrst question Dsked 
of a sale.man ulUally Is about adver· 
U.lnl. Another was that the buyer will 
no lonler be so concerned about ipcelDI 
deall when the eonsumer .tops buying 
them, 

Tom Costello, Rival Packing Com
pany, Chlcaito, said it Is the salesman'. 
job to Hnd what the individual cus
tomer wants. EVery market and ac
count Is dIfferent, he pointed out. "If 
we're too lazy to nnd what they want 
we're not dolnl our Job." 

A candy cqmpany executive objected 
to the dlfflcillty of gelling an appoint
ment with some large cholns. "Often 
we can't let an appointment tor three 
months and by that time the problem is 
dead and often 10 Is the Item." 

One company relularly Invite. sales
men and brokers for day-long leiS Ion. 
to discull problem •. They abo are In· 
tormed 01 any potlcy chang~s. Another 
company hal IIet up a committee to 
work with retaUen on speclBc com
plalnl •. 

Since .alesmen are requested to 
make nil caU. early In the week It wns 
suggested that FridDY be used for train
Ing salesmen and giving them back
ground Information which will help 
him make better preSf!ntDtions the fol
lowlnl week. 

It was fell that too many pn'sentn
tions are not keyed to the re:ailer's 
problems nnd that a great deal of ma
teria) from heo.dql:nrten is not attuned 
to cu.tomers and Is wnslcful. 

William Harper of the Coca-Coin 
Company alreed to some extent but 
added the problem I. whethel the IUp
pller ahould make his pitch to the con
sumer or to the retDIJer. 

Mr. Hileman answered: "To both, but 
when you make the pitch 10 the con
.umer, don't try to set prices for us." 

He .UKIt.'.ted thDt mnnufacturers 
don't gel liroper feedback from their 
.ale.men In mnny ('U!"es IJl't"uuse the 
sale.men are .. fmill ,~( offending. Druk
ers gcnernlly pn.:!>I!!'! ~ more h,lHu t 
picture ot t1Jl' u:l"iI .~i tualI0.1, ht, !r.i ,~ 

" 

Beauty Contelt 
The Prince Macaroni Company is 

sponsoring the 2nd unnual "Miss Italian 
Americu" Contest at Palisades Amuse
ment Park In New Jersey. 

Single girls betwcen Ihe ages of 18 
through 25 who ure of ItollDn onccstry 
nrc ellclble to compcte. Entry blanks 
ore ovullnble from the Park or grocery 
.tores seiling Prince products, An ali
expense vacntlon ror two at the Sor
rento Hotel in Miuml Belich heads the 
list or prizes for the winner. 

Folk Singing Group 
The Ncw Prince Spnghettl Minstrels, 

n swinging group of leven college tolk 
singers, are currcntly strumming up 
crowds at chain. and large Independent 
rood stores in New Englund. In mld
sunmmer they Invaded Rochesler, N. 
Y., Detroit, Philadelphia, and the Great
er New York and New Jersey markell. 

Armed with gullafll, a banjo, a bass 
nddle nnd tI collection o( hootenanny 
favorUes, the septet was inspired to 
Invade the markelplace after hearing 
the latest Prince Macaroni Manufac
turing Compuny radio commerelals on 
the nlr throughout New England. The 
commercials, created by Stan Freberg, 
the Hollywood humorist, dramatize the 
story of a tolk singing group that tries 
to get a job with the Prince finn, 

The New Prince Spaghetti Minstrels 
appellr In various towns at the request 
of chain and independent store manD
gen, as well as at choritoble fraternal, 
civic and other worthy public func
tions. 
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BRAIIANTI PRESS FOR LONG GOOOS· 
OerAILS OF EXTRUSION SPREAOING TUBES WITH MOTORIZEO OlE CHANGER. 

OOTT. INGG. M. G. IRAIIANTI & C.S.p.A., MILAN-LARGo I-TEL 792.393 (Thr •• 
lin •• l 780.931 (Thr •• IInlll. 

SOLE REPRESfl'lTATIVES IN THE U.S.A. ANO CANAOA • 
LEHARA CORPORATION, 60 lAST 42 STREET, NEW YOlK 17, NEW YORK (TEL MU 2-64071 

ATTENTION 
TO DETAILS 
SPELLS 
PERFECTION 

THE COMPLETE MACHINE AND ITS PERFECT OPERA. 
TION CAN BE EVALUATED BY THE MINUTE CARE 
BROUGHT TO EACH DETAIL. BACKED BY 50 YEARS 
OF EXPERIENCE IN THE FIELD OF THE MACARONI 
INDUSTRY AND ITS HIGHLY SPECIALIZED STAFF OF 
TECHNICIANS BRAIBANTI IS QUALIFIED TO PRO· 
DUCE THE BEST MACHINES FOR ALL THE REQUIRE. 
MENTS IN THE PRODUCTION OF ANY TYPE OF 
MACARO .... i-AND NOODLES. 

").""~'. 

EVERYTHING FOR EVE.~Y MACA1WNI FACTORY. 
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WAMTID-Mechonicolly minded production 
mOnoQar Int.,..,ted In good fuMe. Experl· 
enca In food rnonufocturlng Iina de'l,ed. 
Please send Inquiry to Dox 21", Macaroni 
Journal, Palatine, III. 

• Convention "hl,htpOl: '. conJl.ted of 
,ood Idea. advanced In a round-table 
dllcuu lon &eulon: 
• One company made the substitution 
or maca~':1R1 product. for k 'llatoe. the 
key to their advertlsln, prCl ' tam. 
• Another compar,y pushed a campaign 
to leek thu coopl!raUon at chefs of h~ 
tell and restaurant. to put macaroni 
on their menu! more frequentl,y. 
• Another 8nn printed attractive db
play .llns: "SpaahetU, take home s, 
quart." 
• An added. line, "The cheape.t meal 
on earth." came in for considerable cri
Ucllm and dllDpproval because of the 
tendency to lower macaroni in the caU. 
maUon of American housewives. 
1 Several manufacturen were pUlhlna 
the idea of "one-dub macaroru meala," 
"Make Friday Macaroni Day" was IU,
leated ... nJe. builder. 
• Provldln. Il'OCera with display rack. 
was considered lood merchandlaln,. 
• Comparative advertlsln. was consid
ered poor. 
• "Talk spa.hctti, not .auce" was ,ul
gested by the advocation of melted but. 
ter, Instead of scarlnl prospect. of! with 
elaborate snuce ret"ipes. . 
• Improper pract ice. ' condemned in
cluded colored noodles, .mall type dec
laration of wel,hts or contents, Inferior 
flour, insuft\cJent eel content In noodlH. 

:10 Y.an Avo 
• A achedule or cost elementl WOI op. 
proved by the NRA a. ftgurel to be en
tered In the detennlnatlon of a fair and 
reasonable cost of macaroni product •. 
• NRA Administrator Hugh S. John-
80n annoul1ced that codel could not ban 
the use of pl'e! '1luml, since premluma 
may lend lJ dCl rable flexibility to rI,ld 
price., but the:. were not to be uJed to 
deceive, and t lelr cost mUl t be fairly 
rellectC!d In prlCCs quoted. 
• Price POStil" procedures were out
lined by Maca: ani Code Chairman G. G. 
Hoskins. Each member wishlnl to ob
tain copies oj competitor'1 price lilts 
were required to furnish the Code Au
thority office './lth a Ust of 8uch com-
petitors. . 
• Replacement COItl occupied the lpot
light with a threatened increase In the 
proeeulng tax .1nd the mortest dUNm 

• Back to a buyer'. market. Comment 
at the convention in New York City 
Indicated that the seller'. market that 
had started with the he,lnrunl of the 
war In 1941 wa. over. WANTID--A, pol, of noodle cullars with 

llaors and comb, =ut" x 20" length. Oox 
21S. Macaroni Journoi, Palatine, III. 

'OUND--A 'terling sllv.r bracelet at the 
banqult at the mocoronl convention. ldan
tlfy It and wa will send It to you. P.O. DCI.'( 
336, Palatine, III. 

• Walhlnlton Representative B. R. Ja
cob. reported on wale .tablllzation pol
Icles of the War Manpower Commiuion. 
Mlnimum wa,e. had been let in 1938 
at 40 ~nts an hour. Intonnatlon eon
cunlnc defennent of male employee. 
belweeD tb ..... of U and 36 y.... IN D EX TO 
wu reque.ted. The omce of Prite Ad- .t.. D V E R TIS E R 5 
m1nbtretlon tuued am.nelm.n" to the" .... 
maximum price reaulaUon to aceom- ...... , Millin. Dlv"'. G.T'" __ . , 
modate new produclt or old products A .... mt. Ma,.I ... " c.".,. .... __ 22.2) 
under new .tyle. or packa,lnl. ADM o.ruM o.,.mwlllt _ _ --2;1.10 
• The War Food Adminlltratlon was ..... c..,.,a'5eiao __ ._ ., 
buy in, dehydraled whole eup. Con- .,. .. ,," & c..,.",. M. & G. _._ ...... 7 
talnera were in critical lupply. • .... r c....,. ...... ,.... ____ .. II 
• Joaeph J. Cuneo of Connell.v11le, c ...... , Med ... c..,.",. I"c. _ .7 
PenRJ)'ivanla, prelldent of the NaUonal o.', .. cllc, Medlll." Corporat _ _ 1J." 
Macaroni Manufacture,.. AuoclaUon in Owe"'" 1 __ .... , lite. _ ___ II 
1940, paued away In the prime of Ufe a...,.1 MIUI. IlIIc. ____ __ .0 
at 49 yean of age. He had been an ae- H.,. c:..,. ... r/. TIte _ _ _ ___ ., 
tlve Je:lder In hUll company. his Industry, 1 ........... 1 MJIiMt c.-"III, __ , • 
and hll community. l.c .... W ..... La .. ,. ...... , I .. c. _ _ 4. 

10 Y.an Ago Mece,..1 I"'MI .- --_ __ ' ., 
P t La R t ted td I MeWed & ..... , lite •• D. - ___ 7 

• e er osa was e ec pres en Hem. 0. .... Mill .... 1I ... tar _ _ , 11 
of the NaUonal Macaroni Manufaeturen - . - ' c.. '1M Milil . 41 
AAcoclaUon at the DOth, Annual Mee~- . '~I . ......:::pII.c.:, ....... ~ .I 
Inl at Shawnee-on-the-Delaware. 1 • V" .................. A UtMt .. ,._ 4' 
• Palt presidents were bonored.t the . W"'.t DIv ..... ,,'11.-... ' .. 1114 II-It 
Golden Anniversary Meetln.,lndudln. ...'" --
Frank L. Zerela. GleM .0. ' HCIIJdns, 
Louis S. Valnlno, J . Hany Diamond, 
C. W. Wolle, and C. Frederick MueUer. 
• Charter Member Henry D. RaSll was 
presented a plaque upon the compleUon 
of hll paper "How to Manufacture Mac
aroni," which wu the IIIme al he lave 
at the Ant Annual MeeUn, IUty years 
prior In Pittlbur,h. 
• PresldQnt Thomas A. Cun~ lauded 
the collective eftortl of the National 
Macaroni Imtitule in telUn, the COD
lumlnl public more about mauronl, 
spa,hetU and ell noodles. 
• Publicist Theodore R. sml bloulht 
a bevy of beauties from hil office .tan 
to visuaUy portray what the new' ;laper 
and ma8az:Jne Uneale actually Woll on 
macaroni pubUcity In 19S4. 

Fred Spadafora 
Elocted 'N,ldlnt 

known. hu been a member of the Board 
of Dlrecton linte 1~8. 

Fred wu born in New York CU,. 
but went West to CalifOrnia In 1905, 
the year of the bll earthquake in San 
Francllco. He Is a vocal booater of 
California, 18)'ln, It II the flnelt place 
in the world to live, Fred and hls wife, 
babel, have a daulhler. Elaine. Fred 
h .. three lilten, Mrs. G~r,e Seifert, 
Mn. F. L. Sherwood, and Mrs. R. 01. 
NubUa, and one brother, Emil. EmU Is 
active In the macaroni butlnell with 
Fred, • 

J:~~~; crop of the decade due to unprecedented Supe. lor Macaroni 
droullhtt in the 'prin, wheat area. . An.eles, California, 
• Nunzlo RUlso of Chlcalo wus ' fully .. dent of the National 
recovered · (rom the efJectJ of leverul ' facturera . Auoc:latlon at 

Fred Spadafora ltarted in the maca
roni buslne.. when he wu nineteen 
yean old. He has been at It continu
ously for' lome forty-five yean In 10Uth
em CaUfornJa. A recent trade paper ad
verliaement clalnu that the Superior 
Macaroni Company.w8J the ftrtt manu
facturer in lOuthem ' California. They 
have flnt claim to I maca-

bullets flred Into hla body by "a'''would- . nual Meellrii held at The Brciedlmcor, 
be aualSln :md wal 'Dack on the Job 'ot In Colorado Sprlnal, Colorado, in June. ,,!::,1l~~ 
makin, m~caronl. . , 011 "n.'Cl, .s h(l is "fJecl10Dlt(!ly n 
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PACKAmNG NEEDN'T 
BE A HEADACHE ... 

Not when you deal with packaging people who have already solved most of the problems 
that plague today's macaroni manufacturer 0 Whether you need new package designs 
that spark sales on supermarket shelves • . • delivery schedules that defy the clock and 
geography , , , or help In upratlng the speed and efficiency ot your packaging line . , , ask 
us to helv. 0 Chances are we've already relieved the headache that's bothering you for 
somebody else. 

UNITED STATES PRINTING AND LITHOGRAPH 
DIVISION OF DIAMOND NATIONAL CORPORATION 
EXECU,TIVE OFFICE. NEW YORK 17, NSW YORK 

,,",III Allantl • Baltlmorl • Bevlrly HIIII • Boston' Chlc"o • Cincinnati· Cllw" 
IIIId • Dill ... Dltrolt • loulsvllli • Mlhuuhl • Mlnnllpo II • New York' Omatl. 
PIIHadllp/ll •• PJlbbur11l • Portland • 5111 FrlllClaco • SUttll • SI. loula • lulla 
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YOUR PRODUCTS' PROMOTED BY GENERAL MILLS 
" 

Macaroni Industry has already distributed well over ard 3·rlng book. When folded to 3~ x 6% size, fltl 
a million of these colorful recipe folders produced recipe filE boxes-also aracer'. shelf hangers and 
by General Mills as another service to you, standard shelf racks. Appetizing, full color photos of 

This collection of tempting main dishes using the dishes on the outer page. 
macaroni, spaghetti and noodles has echleved great Available at less than cost, Approximately It each. 
popularity with housewives. Basic dlrectlonsl tips Your brand n~l'(Ie and company address Imprinted 
and roclpes from the Betty Crocker kH.cb!hs.L~: for only 'M extra In. minimum quantHles of 5,000. 

Four punched§ges, 6% x 9% InC~_fltrttie ~o ~r,your ~.Q~hese recipe folders, see 
Betty Crocker p~ore Cook Book. Fits anY'sta~d.-• . W ,,~o,!! ,t:.~~J~ jjF!" re~resentatlve or y;tlte: 

C!:I >1t~. 
I-~""'-.u . . 

DURUM SAL~S " 
MJnnupoll .. Nlnn. 155460 

". 


